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‘NUTS  AND  Bonn  NUTS! 

1  COULDN’T  DISAGREE  MORE  WITH  BiLL 
Kirtz’s  “Arts  and  the  craft”  in  your 
Aug.  19  issue  [p.  26]. 

It  seems  to  me  that  Kirtz  has  manipu¬ 
lated  Columbia  University  President  Lee 
Bollinger’s  ideas  for  revolutionizing  its 
Graduate  School  of  Journalism  for  his 
own  purposes,  claiming  that  Bollinger’s 
“academic”  approach  will  kill  the  craft  by 
taking  the  focus  away  from  what  Kirtz  calls 
“nuts-and-bolts  practice.”  But  he’s  missed 

the  key  fact  that  makes  - « 
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Bollinger  s  point. 

Style,  tone,  understand¬ 
ing  of  the  media’s  responsibility  in  society 
—  all  of  these  things  are  important.  But 
what  about  factual  accuracy  and  the  ability 
to  understand  enough  about  what  you’re 
reporting  on  to  ask  the  right  questions? 

Kirtz  writes  that,  since  most  j-grads 
begin  as  general-assignment  reporters,  they 
can’t  be  experts  on  anything,  so  they  must 
instead  know  how  to  keep  learning  by 
asking  intelligent  questions  of  informed 
sources.  In  that,  he  answers  the  pre¬ 
eminent  question,  although  he  contradicts 
himself  to  do  so. 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters© 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


What  is  it  that  a  reporter  must  have  to  be 
able  to  do  engage  in  the  kind  of  discourse 
Kirtz  describes?  A  background  in  logic,  an 
idea  of  whom  an  “informed  source”  might 
be,  the  foundation  in  rhetoric  to  under¬ 
stand  what  an  intelligent  question  is. 

And  those  are  the  goals  that  Bollinger’s 
new  program  promotes. 

After  finishing  their  undergraduate 
study,  you’d  think  j-schoolers  would  know 
how  to  write.  The  graduate  program  must 
go  beyond  that  and  teach  them  how  to 
think.  And  thinking,  by  its  nature,  must  go 
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reasons. 

JOAN  CONCILIO 

Dover,  Pa. 


Correction 

Ln  a  story  about  newspapers’ preparations 
for  coverage  of  the  first  anniversary  of  the 
Sept.  11  terrorist  attacks  on  America  (“Ln 
September,  papers  will  try  to  remember,” 
Aug.  12,  p.  3)  E&P  incorrectly  stated  that 
“The  San  Diego  Union-Tribune  pZans  to 
keep  photos  of  the  hijackers  out  of  the 
paper.” Ln  fact,  the  Union-Tribune  was 
considering  whether  it  would  keep  photos 
of  the  hijackers  out  of  a  commemorative 
special  section  only. 


- ^  50  YEARS  AGO - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


SEPT.  6,  1952: 

Daily  newspaper  support  in  the 
presidential  campaign  is  5-to-l 
in  favor  of  Dwight  D.  Eisenhower, 
the  Republican  nominee,  over 
Adlai  E.  Stevenson,  the  Demo¬ 


cratic  nominee.  In  terms  of  daily 
circulation,  Eisenhower  is  ahead 
of  Stevenson  by  an  8-to-l  ratio. 

A  joint  publishing  operation  in 
which  advertisers  may  obtain  a 


substantial  rate  reduction  was 
effected  in  Salt  Lake  City  on  Sept. 
1  with  the  formation  of  the  News¬ 
paper  Agency  Corp.  by  the  Salt 
Lake  Tribune  Publishing  Co.  and 
the  Deseret  News  Publishing  Co. 
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Kansas  Cit^ 
Kansan  Man¬ 
aging  Editor  Rebecca 
Shelton  asked  a  judge 
Thursday  for  a 
“protective  order” 
against  a  subpoena 
demanding  all  her 
notes  and  records  in 
connection  with  a 
$75,000  civil- 
defamation  suit. 

The  suit  was  filed 
by  the  Wyandotte 
County  Unified 
Government’s  r 
director  of  develop¬ 
ment,  LaVert  Murray, 
against  whistle¬ 
blower  Allan  Basket! 
for  statements  in  a 
Feb.  1,  2001  article. 

The  Unified  Govern¬ 
ment  made  national 
headlines  in  July, 
when  county  prose¬ 
cutors  won  a  rare 
conviction  on 
criminal-defamation 
charges  because  of 
statements  about  the 
mayor  published  in 
The  New  Observer, 
another  local  paper. 

“I’m  not  going  to 
turn  over  anything,” 
Shelton  told  £&/*.  The 
Kansas  City  Kansan 
is  not  named  in  the 
defamation  suit. 


Patriotic  posters  for  readers'  windows 
keepsake  editions  for  their  garages, 
story-rich  CD-ROMs  for  their  PCs 


BY  JOE  STRUPP 

As  NEWSPAPERS  COUNT  DOWN  TO  SePT.  11, 
hundreds  of  editors  are  readying  special 
sections  and  features  to  mark  the  one-year 
anniversary.  But  some  papers  are  going  beyond  the 
expected  response  with  efforts  aimed  at  giving  read¬ 
ers  something  more  than  additional  coverage. 

In  some  cases,  the  approach  is  as  simple  as  the 
Pittsburgh  Post-Gazette  delivering  its  Sept.  11  issue  to 
all  its  subscribers  on  the  anniversary  date,  not  just  to 
its  weekday  subscribers.  That  means  about  150,000 
readers  who  take  the  paper  only  on  Sunday  will  get 
the  anniversary  edition,  at  no  extra  charge.  “It’s  that 
important  to  us,”  said  Maddy  Ross,  the  Post-Gazette’s 
managing  editor. 

For  other  newspapers,  such  as  The  Tuscaloosa 
(Ala.)  News  and  The  Tribune-Democrat  in  Johnstown, 
Pa.,  making  the  anniversary  issue  a  keepsake  is  a 
priority.  The  News  is  printing  a  specisil  section  on 
heavier  paper  stock  to  enable  it  to  last  through  the 
years,  while  The  Tribune-Democrat  is  publishing  a  16- 
page  glossy  magazine  devoted  to  nearby  Shanksville, 
where  one  of  the  hijacked  planes  crashed.  “Everyone 
is  fighting  to  get  in  it,”  Editor  David  M.  Levine  said 
about  advertiser  response. 

Among  the  most  ambitious  9/ll-related  projects  is 
the  Chicago  Tribune's.  Next  Sunday,  every  copy  of  the 
Tribune  —  whether  sold  on  the  street  or  delivered  to 
subscribers  —  will  contain  a  commemorative  CD- 
ROM.  The  disc  will  include  all  600  Tribune  stories 
related  to  the  attacks  that  ran  between  Sept.  11  and 


The  Chicago  Tribune 

year, 

streaming-video  inter- 

views  with  25  Tribune^^^^B^^^^^Kj^m 

reporters  who  covered 

story,  and  more  than  300  photo- 

graphs  of  related  images,  including  many  that  never 

ran  in  the  paper.  “It’s  a  way  to  access  the  journalism 

through  a  different  medium,”  Tribune  Editor  Ann 

Marie  Lipinski  told  E^P. 

The  CD-ROM,  to  be  added  to  the  paper  at  no  addi¬ 
tional  charge  to  readers,  also  includes  video  images 
from  Tribune  Co.-owned  TV  stations  WGN  in  Chica¬ 
go  and  WPIX  in  New  York  as  well  as  a  computer  pro¬ 
gram  tracking  the  flight  path  and  chronology  of  each 
hijacked  plane.  Although  the  final  cost  of  the  project 
is  still  being  determined,  it  was  expected  to  be  in  the 
$250,000  to  $450,000  range,  according  to  Owen 
Youngman,  Tribune  \\ce  president  for  development. 

In  a  similar  effort.  The  Asheville  (N.C.)  Citizen- 
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Murray  could  not  be 
reached  by  deadline. 

-  MARK  FITZGERALD 

NOV  MARK 
FREEDOM  TRAIL 

Alan  J.  Bell,  the 
newly  installed 
CEO  of  Freedom 
Communications  Inc., 
said  his  background 
in  TV  operations 
should  not  be  viewed 
as  a  sign  that 
Freedom  plans  to 
focus  more  on  its  TV 
properties  or  that  the 
company  —  owner  of 
28  daily  newspapers 
and  eight  TV  stations 
—  may  be  planning 
to  sell  its  broadcast 
outlets. 

“You  can  make 
arguments  both 
ways,”  Bell  told  E&P 
days  after  his 
appointment  last 
month.  “There  is  no 
particular  inclination 
to  sell  a  particular 
asset,  or  any  asset."  . 

Speculation  about 
Irvine,  Calif.-based 
Freedom  has  swirled 
since  July  as  its 
80-plus  family 
shareholders  tussle 
over  the  company’s 
future.  Recently,  23 
fourth-generation 
members  of  the 
Hoiles  family  offered 
to  buy  out  their  older 
relatives. 

The  company  has 
been  valued  as  high 
as  $2.5  billion. 

-  JOE  STRUPP 

21$TCENT0RY 

GOESFOORTH 

Pontiac-based 
21st  Century 
Newspapers  Inc.  will 
be  able  to  deliver 


Times  is  pressing  1,000  copies  of  a  CD-ROM  for  use 
in  local  schools  as  a  Sept.  11  study  tool.  The  disc,  which 
is  being  produced  by  Sonopress  Inc.  of  Asheville  (at 
no  cost  to  the  paper),  includes  reprints  of  the  Gannett 
Co.  Inc.  newspaper’s  Sept.  11  stories,  and  audio  inter¬ 
views  with  local  citizens  that  are  tied  to  a  lesson  plan 
about  the  terrorist  attacks.  The  54,862-daily  circula¬ 
tion  paper  also  plans  to  distribute  30,000  free  copies 
of  its  Sept.  11,  2002,  print  edition  to  local  schools  — 
and  to  the  area’s  many  home-schooled  students. 


I  Another  approach,  used  by  papers  such  as  The  Salt 
I  Lake  Tribune  and  the  Winona  (Minn.)  Daily  News, 
I  involves  inserting  patriotic  posters  for  readers  to 
I  display  in  their  windows.  The  Tribune  plans  a  poster 
i  depicting  the  phrase  “Hate-Free  Zone”  over  an  out- 
i  line  of  Utah  in  its  Thursday  issue,  while  the  News  has 
been  inserting  a  series  of  four  posters  each  Sunday 
since  Aug.  18.  “The  theme  is  to  remember,  and  not 
with  a  violent  image,”  said  News  Publisher  George 
i  Althoff.  “It  is  tasteful  and  focuses  on  inspiration.”  (1 


J-students  get  life-imitates-art  lesson 

ChemiGal  scare  tests  reactions 


While  a  real  scare  transpired  nearby,  j-schoolers  interviewed 
drama  students  portraying  bystanders  overcome  by  fake  fumes. 


BY  JOE  STRUPP 

JOURNALISM 
instructors  at 
Syracuse  Univer¬ 
sity  were  hoping  to  test 
their  students’  perform¬ 
ance  under  pressure  this 
summer  when  they 
planned  a  surprise 
mock  chemical  spill 
and  building  evacuation 
on  campus.  But  the 
professors  got  a  surprise 
of  their  own  as,  before 
the  scheduled  emer¬ 
gency  could  begin,  the 
real  thing  occurred. 

“It  was  very  surreal 
and  very  confusing,” 
Amber  Smith,  an 
adjunct  professor  at 
the  university’s  S.I. 
Newhouse  School  of 
Public  Communications 
in  Syracuse,  N.Y.,  said 
about  the  event.  “It  was 
a  real  fluke.” 

The  mock  disaster, 
held  annually  for  the  last 
four  years,  had  been 
organized  by  Smith 
and  other  journalism 
professors  as  an  exercise 
in  spot-news  reporting 
for  about  100  students. 
The  students  were  told 
that  morning  that  the 
fictional  emergency 
drill  would  occur  at  10 
a.m.  and  involve  the 
accidental  mixing  of 
ammonia  and  bleach 


in  a  campus  building, 
causing  an  evacuation 
and  resulting  in  some 
students  becoming  ill. 

However,  two  hours 
before  the  planned 
emergency  was  to  start, 
a  real  chemical  scare 
took  place  when  brown 
puddles  began  forming 
inside  the  campus’ 
biological-research 
center,  forcing  an  actual 
evacuation  and  the  need 
for  police,  fire,  and  haz- 
ardous-materi£ils  crews. 

At  one  point,  several 
drama  students  who 
were  to  have  portrayed 
students  needing 
medical  attention 
during  the  mock  drill 
were  laid  low  by  the  90- 
degree  heat  and  required 
real  first  aid.  “One 


student  —  who  was  sup¬ 
posed  to  play  a  student 
having  an  asthma 
attack  —  had  an  asthma 
attack,”  Smith  added. 

The  real-life  diversion 


caused  the  journal¬ 
ism  department  to 
cancel  one  aspect 
of  the  drill,  the 
detonation  of  a  fake 
suspected  bomb. 
“We  thought  that 
would  be  too 
much,”  Smith  said. 

After  several 
hours,  the  puddles 
turned  out  to  be 
nothing  but  rusty 
water  and  the 
building  reopened. 
Smith  said  the  real 
news  of  the  day 
likely  taught  students 
more  than  any  drill 
could:  “They  learned 
that  the  ability’  to  bob 
and  weave  and  react  is 
important.”  11 


The  art  of 
salesmanship 

I  ‘Observer’  finds  Web  market  for  posters  I 

. I 

BY  CARL  SULLIVAN 

WITH  ITS  BROAD  BLACK-AND-WHITE 
diagonal  stripes,  the  Cape  Hatteras  light¬ 
house  is  an  important  icon  for  North 
Carolinians.  So  when  the  National  Park  Service 
moved  the  now-131-year-old  structure  2,900  feet  to 
save  it  from  the  encroaching  Atlantic  Ocean  in  1999,  i 
the  job  was  big  news  for  The  Charlotte  Observer.  ! 
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Wanted  poster:  The  Charlotte  Observer  sold  thousands 


of  reproductions  of  its  Cape  Hatteras  lighthouse  graphic. 

After  the  Observer  published  a  two-page  graphic 
explaining  the  monumental  rescue  effort,  many 
readers  wanted  a  more  permanent  version  of  the 
artful  display  than  newsprint  could  provide.  A  local  I 
printer  produced  several  thousand  copies,  the 
Observer  ran  house  ads  —  and  the  poster  sold  out 
within  a  few  months. 

Today  the  Observer  sells  more  than  a  dozen  posters 
that  originated  in  the  newspaper’s  art  department  on 
a  dedicated  Web  site,  NewsArtStore.com.  The  site 
expects  revenue  in  excess  of  $100,000  this  year,  said 
Peter  Vandevanter,  vice  president  for  new  ventures. 
“We  see  this  as  something  that  might  have  broader 
value  for  Knight  Ridder,”  he  said.  Already,  Knight 
Kidder’s  South  Carolina  papers  —  The  State  in 
Columbia  and  The  Sun  News  in  Mvrtle  Beach  —  are 
selling  the  Observers  posters.  “There’s  a  niche  for 
newspaper  art,  which  is  essentially  educational  art.” 

Tom  Tozer,  deputy'  managing  editor  for  presenta¬ 
tion,  said  consumers  are  drawn  by  the  quality  of  the 
award-winning  work  and  subject  matter  of  strong  [ 
local  interest  —  posters  have  featured  NASCAR 
legend  Dale  Earnhardt,  Carolina  songbirds,  and  the 
recently  raised  Confederate  submarine,  the  H.L. 
Hunley.  “From  a  newsroom  perspective,”  Tozer 
explained,  “it’s  great  because  w'e  get  the  Observer  i 
name  on  the  posters  in  offices,  schools,  and  homes.” 

Both  Tozer  and  Vandevanter  are  involved  with  the 
Observer's  Incubator  Inc.,  an  initiative  to  inspire 
entrepreneurialism.  The  program  offers  cash  rew'ards 
to  employees  who  suggest  new  business  ideas.  Repre¬ 
senting  all  newspaper  divisions,  the  Incubator  team  ' 
meets  once  a  week.  “Our  hope  is  that,  over  time,  well 
have  a  different  kind  of  culture  at  the  company,” 
Tozer  said. 

After  NewsArtStore  w'as  launched,  someone  in  the 
production  department  pointed  out  the  pressroom 
was  discarding  the  cardboard  tubes  in  the  center  of 
newsprint  rolls,  which  are  very  similar  to  mailing 
tubes.  Those  newsprint  tubes  are  now  being  recycled  i 
as  poster  mailers.  “Newspapers  have  a  reputation  of  i 
being  a  very  traditional  culture,”  Vandevanter  said,  j 
"but  there  is  a  way  to  get  them  thinking  differently.  ”® 
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Despite  TMP  woes 

That  Monster 
won’t  go  away 


BY  LUCIA  MOSES 

Newspaper 
help-wanted 
advertising 
salespeople  might  be 
inclined  to  gloat  over  the 
woes  of  Monster.com 
parent  TMP  Worldwide. 
But  critics  shouldn’t 
write  off  the  job  board, 
long  a  sore  spot  for 
newspapers,  just  yet. 

Beleaguered  by  the 
soft  labor  market,  TMP 
said  it  would  replace  its 
president  and  chief 


operating  officer  and  cut 
1,000  of  its  own  jobs  by 
year’s  end.  The  news 
followed  an  anemic 
second  quarter  in  which 
the  company’s  commis¬ 
sions  and  fees  dropped 
24.1%,  to  $291  million. 

But,  according  to 
TMP,  Monster  remains 
one  of  its  most  profitable 
businesses.  And  having 
sunk  millions  in  promot¬ 
ing  Monster,  TMP  is 
likely  to  retain  the  unit 
rather  than  try  to  sell  it 
in  a  down  economy, 
said  Christa  M.  Sobel,  a 
research  analyst  for 
merchant  bank  Thomas 
Weisel  Partners. 

Anyway,  she  added, 
“Who’s  going  to  buy  it 
in  this  market?” 

Meanwhile,  Monster 
—  having  failed  thus  far 
in  its  attempt  to  partner 
with  newspapers  in  their 
markets  —  remains 


committed  to  extending 
its  local  reach  through 
services  such  as  Job- 
Match,  its  nascent  blue- 
collar  job-search  service. 

“Monster’s  carrying 
the  rest  of  the  comp2my 
right  now,  and  it’s  the 
biggest  growth  engine 
they’ve  got,”  said  Peter 
M.  Zollman,  who  con¬ 
sults  with  newspapers 
through  his  firm.  Classi¬ 
fied  Intelligence  LLC. 

Newspapers,  whose 
classified-recruitment 
dollars 
declined 
20.9%,  to 
$1.1  billion, 
in  the 
second  quarter,  are 
responding  to  their  own 
help-vranted  problems 
by  juicing  up  their  print 
and  online  offerings. 

One  of  the  E.W.  Scripps 
Co.’s  solutions  is  to  sell 
want  ads  that  appear  on 
its  newspapers’  online 
news  pages.  Passive  job 
seekers  are  more  likely 
to  see  them,  and,  as  a 
result,  “advertisers  love 
them,”  said  Bob  Benz, 
Scripps’  general 
manager  of  interactive 
media/newspapers. 

Just  as  newspapers 
package  their  print  and 
online  job  ads,  TMP  is 
offering  its  recruiter 
clients  a  two-day  Mon¬ 
ster  posting  for  $99  —  if 
they  buy  a  newspaper  ad 
via  TMP.  But  Benz 
said  he  is  confident  that 
TMP  “cannot  offer  the 
flexibility  and  breadth 
of  product  we  do.”  11 


advertisers  a  bigger 
slice  of  Michigan, 
thanks  to  its 
purchase  last  week 
of  the  bankrupt  Brill 
Media  Co.’s  news¬ 
paper  properties. 

With  the  deal, 

21st  Century 
acquired  its  fourth 
daily.  The  Morning 
Sun  in  Mount 
Pleasant,  as  well 
as  23  weeklies  in 
central  and  northern 
Michigan.  The  price 
was  not  disclosed. 

The  papers  were 
bought  at  an  auction 
held  under  Chapter 
11  oftheU.S.  Bank¬ 
ruptcy  Code.  The  deal 
marks  21st  Century’s 
fifth  acquisition  since 
Frank  Shepherd 
founded  the  company 
in  1995,  and  its 
second  this  year.  The 
company  purchased 
Heritage  Newspapers 
in  March. 

-  LUCIA  MOSES 

HIZZONERON 
HONOR  BOXES 

A  New  York  law 
regulating  news 
racks  was  signed  by 
Mayor  Michael  R. 
Bloomberg  Tuesday 
with  support  from 
most  major  newspa¬ 
pers  in  the  city. 

Among  other  things, 
the  law  specifies 
where  news  racks 
can  be  placed  —  by 
and  large,  out  of  the 
way  of  pedestrians. 

It  also  requires  them 
to  be  maintained, 
regularly  filled  with 
fresh  copies,  and 
registered  with  the 
city.  Violators  face 
the  removal  of 
their  racks. 

“This  legislation 
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seeks  and  achieves 
the  appropriate 
balance  between 
the  city's  interest  in 
regulating  placement 
and  maintenance  of 
news  racks  and  the 
protection  of  freedom 
of  the  press,” 
Bloomberg  said  after 
signing  the  measure. 

Local  newspapers 
contacted  by  £&/* 
supported  the  plan. 
Said  John  Amann, 
vice  president  of 
circulation  for  the 
New  York  Post, 
“Anything  that 
benefits  New  York 
City  benefits  the 
Post.”  -  JOE  STRUPP 

6«0WTHFIT$ 

THEIOFILE' 

American  Profile 
Hometown 
Content,  a  down¬ 
loadable  service 
for  community  news¬ 
papers,  added  more 
weather  and  TV 
information  Sunday. 

The  service  is  free 
to  the  770  papers 
(combined  circula¬ 
tion:  4  million-plus) 
carrying  Anterican 
Profile,  the  weekly 
magazine  with 
“good  news  about 
life  in  America's 
hometowns.” 

About  30%  of 
American  Profile’s 
clients  use  the 
service,  said  Publish¬ 
ing  Group  of  America 
CEO  Dan  Hammond. 

The  service  now 
offers  more  TV 
listings  as  well  as 
state,  regional,  and 
national  weather 
information  (with 
graphics)  in  addition 
to  local  forecasts. 

-  DAVE  ASTOR 


Analysts  on  ad  spending 


Outlook  for  second  half  Is  hazj 


BY  LUCIA  MOSES 

PUBLISHERS  MAY  BE  IN  FOR  A  CHILLY  AUTUMN. 

The  shakiness  of  the  economic  recovery  and 
continued  sluggishness  of  help-wanted  adver¬ 
tising  leaves  most  analysts  cautious.  Miles  E.  Groves, 
chief  economist  for  the  Barry  Group  consultancy,  in 
July  lowered  his  forecast  for  a  newspaper-ad-spend- 
ing  boost  this  year  to  1.5%,  provided  there  is  a  “mate¬ 
rial  improvement”  in  the  second  half 
Jay  T.  Zitz,  CEO  and  president  of  the  national  ad- 
rep  firm  Newspapers  First  Inc.,  sees  the  second  hsilf 
as  bringing  “slight  growth,  but  not  as  robust  as  we 
originally  expected.” 

The  third  quarter  has  gotten  off  to  a  characteristi¬ 
cally  slow  start.  Newsprint  consumption  by  dailies 
was  weak  in  July,  although  papers  apparently  stocked 
up  in  advance  of  the  announced  August  price  hike  of 
$50  per  metric  ton.  The  Newspaper  Association  of 
America’s  preliminary  figures  showed  the  volume  of 


newsprint  bought  in  July  increased  3.7%,  to  724,000 
tons,  while  usage  decreased  1.9%,  to  681,000  tons. 
From  June  to  July,  inventories  rose  to  909,000  tons, 
a  40-day  supply,  from  869,000  tons. 

Newspapers  with  a  lot  of  national  advertising, 
however,  stand  to  gain  as  new  drugs,  low  auto¬ 
financing  offers,  and  numerous  upcoming  movies 
will  continue  to  drive  advertising,  Zitz  said.  “I  think 
in  auto,  they  recognize  that  newspapers  are  very 
j  effective  in  moving  merchandise,”  he  said. 

I  Even  if  consumers  rein  in  their  spending,  compe- 
!  tition  for  the  remaining  shoppers  will  keep  print 
j  advertisers  from  retreating,  said  S.  Scott  Harding, 
j  president  of  space  broker  Newspaper  Services  of 
I  America,  noting  that  some  of  his  clients  are  spending 
j  more  than  planned:  “I  think  the  retail  —  and,  as  far  as 
I  I  can  see,  the  telecommunications  —  spending  should 
I  hold  up  pretty  well  in  the  fall.  If  you’re  going  to  roll  the 
'  dice . . .  now’s  the  time  to  do  that.”  11 
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Same-sex  unions  gain  notice 


But  papers  not  wedded  to  new  policies 


BY  CARL  SULLIVAN 

HEN  lilE 

New  York 
Times 
announced  that  it  will 
accept  same-sex  union 
announcements  on  its 
Sunday  “Weddings” 
pages  beginning  this 
month,  gay-rights  advo¬ 
cates  applauded  while 
opponents  jeered.  But 
for  once,  the  often 
precedent-setting  Times 
was  behind  the  times. 

Thirty-six  of  the  top 
100  daily  newspapers  al¬ 
ready  accepted  such  an¬ 
nouncements  —  at  least 
in  theory.  As  The  Boston 
Globe  pointed  out  last 
week,  there’s  a  “patch- 
work  of  hazy  policies,  or 
a  lack  of  them”  at  major 
newspapers.  “Even 
where  announcements 


I  of  same-sex  unions  are 
accepted,  such  notices 
rarely,  if  ever,  appear,” 

:  reported  the  G/o6e, 
j  which  is  reviewing  its 
!  own  policy  of  not  pub- 
j  lishing  the  notices. 

I  The  Gay  &  Lesbian 
i  Alliance  Against 
I  Defamation  (GLAAD) 
counts  111  newspapers 
with  “inclusive”  policies, 
including  such  giants  as 
The  Washington  Post 
i  and  the  Chicago 
Tribune,  and  such 
dwarves  as  The  Daily 
Telegram  in  Superior, 
Wis.  Some  run  free 
announcements;  others 
only  accept  paid  notices. 
!  The  Los  Angeles  Times 
I  doesn’t  run  marriage 
announcements  of  any 
I  kind  in  its  editorial 


:  Notice  of  the  Richard 
‘  Jernigan-John  Nitzsche 
ceremony  in  July  led  seven  | 
I  readers  to  cancel  The 
i  Fayetteville  (N.C.)  Observer. 

1  space,  but  produces  a  i 
i  section  twice  a  year  for 
paid  wedding  and  en-  i 

!  gagement  notices.  “We  j 

I  would  accept  gay-union  ' 
I  announcements  if  they 

were  in  good  taste  and  | 

complied  with  our  ad  | 

standards,”  said  David  i 
Garcia,  a  spokesman. 

The  Arizona  Republic 
i  in  Phoenix  doesn’t  have 


a  policy.  “There’s  been  a 
kind  of  unwritten  under¬ 
standing  that  we  would 
not  publish  them,”  said 
Managing  Editor  Randy 
Lovely.  “If  we  had  a 
request  from  the  com¬ 
munity,  we  would  look 
at  the  issue.  We’re  not 
inclined  to  come  out 
with  some  grand  policy 
statement  like  the  Times 
did  when  the  reality  is 
that  it  doesn’t  seem  to  be 
a  huge  need  or  desire  in 
our  community.” 

Nonetheless,  Robert 
Dodge,  president  of  the 
National  Lesbian  &  Gay 
Journalists  Association, 
praised  the  Times’ 
decision  as  “a  beacon 
for  other  major  news 
organizations.” 
Separately,  GLAAD 
embarked  on  a  one-year 
campaign  to  double  the 
number  of  papers  on  its 
“inclusive”  list.  11 
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CALIFORNIA 

Gary  W.  Randazzo  to  vice  chairman  and 

associate  publisher  of  the  San  Francisco 

Chronicle  from  senior  vice  president 

for  sales  and  marketing  at  the  Houston 

Chronicle. 

COLORADO 
J.  Damon  Cain  to  managing  editor  of 
presentation  and  design  at  The  Denver 
Post  from  director  of  news  design  at 
The  News  ^  Observer  in  Raleigh,  N.C. 


BY  JAMIE  SANTO  newspeople@editorandpublisher.com 


1  FLORIDA 

Tina  McClelland  to  publisher  of  Highlands 
Today  in  Sebring  from  advertising  director. 

I  ILLINOIS 

!  Carl  Walworth  to  editor  and  publisher  of  the 
I  Mattoon  Journal-Gazette  and  the  Times- 

Courier  in  Charleston  from  city  editor.  He 
succeeds  David  C.  Simpson,  now  executive 
I  editor  of  The  North  Platte  (Neb.)  Telegraph. 

MISSISSIPPI 
Ronnie  Agnew  to  executive  editor  of 
I  The  Clarion-Ledger  in  Jackson  from 

I  i  managing  editor.  Agnew  succeeds  Shawn 

I I  McIntosh,  now  deputy  managing  editor 
!  at  The  Atlanta  Journal-Constitution. 


DISTRICT  OF  COLUMBIA 

Stephen  P.  Hills 

Stephen  Hills,  43,  a  vice  president  at  The 
Washington  Post  responsible  for  overseeing 
advertising,  circulation,  and  marketing,  has 
been  named  president  and  general  manager. 
He  fills  positions  that  have  been  vacant  since 
Boisfeuillet  Jones  Jr.  was  named  CEO  and 
publisher  in  2000.  A  15-year  Post  veteran. 
Hills  first  worked  at  the  paper  as  a  summer  intern  while  earning  a 
master’s  degree.  He  became  vice  president  for  advertising  in  1993, 
and  was  named  vice  president  fpr  sales  and  marketing  last  year. 


OHIO 

Jon  Schwantes  to  corporate  director  of  news 
convergence  for  the  Dispatch  Printing  Co., 
which  publishes  The  Columbus  Dispatch, 
from  associate  editor  and  director  of  news 
partnerships  at  The  Indianapolis  Star. 

SOUTH  CAROLINA 
Ann  Caulkins  to  president  and  publisher  of 
The  State  in  Columbia  from  senior  vice 
president  for  sales  and  marketing  at  the 
Lexingon  (Ky.)  Herald-Leader.  Caulkins 
succeeds  Fred  Mott  (see  box,  below). 


PENNSYLVANIA 

Fred 
Mott 

to  president  and 
general  manager 
of  Philadelphia 
Newspapers  Inc.,  which  publish¬ 
es  The  Philadelphia  Inquirer  and 
the  Philadelphia  Daily  News, 
from  president  and  publisher  of 
The  State  in  Columbia,  S.C. 


m  Siliqif^oinmercial 
Bass  pleads  guilty  to  murder 


Gannett  Foundation 

has  sold 

Vincennes  (IN)  Sun-Commercial 

(14,100  daily  circulation) 
to 

Paxton  Media  Group 

We  are  pleased  to  have  represented 
Gannett  Foundation  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  87501  TEL:  5O5.82O.27OO  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


www.editorandpubllsher.com 


SEPTEMBER  2,  2002  EDITOR  &  PUBLISHER  ^ 


EDITORIALS 


U.S.  newspapers,  courts,  and  citizens  successfully  shine  a  light 
into  the  darkness  of  the  Bush  administration’s  black  holes 


IT  APPEARS  THE  UNITED  STATES  IS 
ready  for  self-government,  after  all. 
In  courtrooms,  editorial  pages, 
and  barber  shops,  Americans  are 
1 1  tossing  off  the  security  blanket  of  secrecy 
1 1  the  Bush  administration  wants  to  throw 
i  i  over  the  most  fundamental  institutions  of 
I  j  democracy  —  and  are  insisting  the  govem- 
!  j  ment  conduct  its  business  in  the  sunshine, 
i  The  closing  days  of  summer  usually  mark 
the  peak  of  journalism’s  silly  season.  But 
I ;  the  news  the  last  few  weeks  has  portrayed 

j  a  serious  people  tackling  the  basic  issues 
I  j  of  liberty  with  a  bracing 

confidence  and  intellect.  It 
has  all  been  —  thrilling. 

I  That’s  the  only  way  to 
describe  our  reaction  to  the 
! ,  unanimous  ruling  by  the 

federal  appeals  court  in 
Cincinnati  that  deportation 
j  hejuings  cannot  be  closed 
to  the  public  at  the  whim 
I  of  the  U.S.  Justice  Depart¬ 

ment.  “Democracies  die  behind  closed 
!  doors,”  Judge  Damon  J.  Keith  wrote  in  a 
;  I  decision  of  plainspoken  eloquence, 
i  I  And  who  would  have  thought  that  the 
1 1  Foreign  Intelligence  Surveillance  Court  of 
' :  Review  —  the  supersecret  court  that  hadn’t 

i  once  in  24  years  turned  down  a  Justice 
Department  request  to  bug  a  suspected  spy 
or  terrorist  —  would  pick  this  post-Sept.  11 
moment  to  issue  its  first  public  opinion?  Or 
i  j  that  the  opinion  would  be  an  angry  slap  at 
I  j  Justice  and  the  FBI  for  feeding  it  mislead- 
;  ing  information  in  wiretap  applications 
dating  back  to  the  Clinton  administration? 

Another  judicial  tongue-lashing  last 
month,  this  one  by  U.S.  District  Judge 
Emmett  G.  Sullivan  over  the  government’s 
arrogant  refusal  to  release  the  records  of 


I  Vice  President  Richard  B.  Cheney’s  dis-  | 

:  banded  energy  task  force,  served  as  a  useful 
i  reminder  that  the  current  White  House 
I  operated  in  undemocratic  secrecy  long 
I  before  last  Sept.  11  —  and  in  matters  that 
have  nothing  to  do  with  national  security. 

This  summer’s  revolt  against  secrecy 
wasn’t  limited  to  the  White  House.  New 
Jersey  Gov.  James  E.  McGreevey  is  another 
!  politician  who  discovered  that  shouting  ! 
i  wolf  about  terrorism  doesn’t  work  anymore,  j 
When  the  state  at  last  adopted  an  i 

open-records  law  worthy  of  the  name,  i 
McGreevey  gutted  it 
with  an  executive  order 
imposing  483  exemptions  | 
for  “security”  reasons  —  j 
including  such  sensitive 
information  as  directions  I 
to  historic  landmarks.  I 
Newspapers  howled,  and  i 
when  McGreevey  realized  j 
their  appeals  were  getting 
through  to  the  public,  he 
rescinded  the  restrictions.  t 

Despite  the  famous  observation  of  H.L.  | 
Mencken  —  bless  his  soul  —  politicians  I 
underestimate  the  intelligence  of  the  I 

j  American  people  at  their  peril.  Americans 
know  in  their  freedom-loving  marrow  that 
i  when  the  government  is  hiding  things,  it’s 
i  because  the  government  has  things  to  hide, 
i  This  summer  of  sunshine  provided  a 

I  perfect  example  of  that.  For  months,  the 
i  Wisconsin  Ethics  Board  claimed  it  couldn’t 
release  records  of  an  electioneering  scandal  I 
I  because  that  would  interfere  with  its 
I  investigation.  When  the  board  relented  last 
!  month,  the  Milwaukee  Journal  Sentinel 
I  analyzed  all  3,800  pages  of  documents  — 
j  and  found  that  this  government  “watchdog”  i 
never  conducted  an  investigation.  j 


When  the 
government  is 
hiding  things, 
it’s  because  the 
government  has 
things  to  hide. 
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EIiKE  fALLTNEWjYORKERS  j AND  MOST  AMERICANS,  JOURNALISTS  WHO 

coveredth^ollapseof  the  city’s  World  Trade  Center  on  Sept.  11  have 
spent  m^y  hours  sh^  t^ng  to  deal  with  their  memories,  their  emo¬ 
tions,  Jhe  images  tha^ll-too-often  haunt  both  their  days  and  nights. 
For  a  few,^the  event^^hile  devastating,  belonged  to  the  continuum  of 
disasters  and  warsjjhey  had  covered  over  decades.  For  some,  that  day.triggered 
surges  of  panic  and^a  longing  tojget  away;  for  others,  a  fierce  love  of  thi^ity  they 
had  seen  so  damaged;  and  for  still  Others,  a  strange  combination  of  panic  anil  pride. 
In  other  words,  like  all  AmericaS^hey  experienced,  and  continue  to  experience. 


They  lived  to  tell  about  it  (from  left,  with  equipment  used  or  apparel  worn  or  baby  they  were  carrying 
on  9/11):  Jin  Lee,  photographer,  Staten  Island  (N.Y.)  Advance-,  David  Handschuh,  photographer.  New 
York  Daily  News;  Suzanne  Plunkett,  photographer.  The  Associated  Press;  Adam  Lisberg,  staff  writer.  The 
Record,  Hackensack,  N.J.;  Robert  A.  Cumins,' photographer.  Black  Star,  New  York;  Richard  Pyle,  staff 
.writer,  AP;  Patricia  Hurtado^^staff  writer^Wewsday,  Melville,  N.Y.;  Bolivar  AreHano,  photograph^^A^ 
York  Post;  Don  Halasy,  photograpl|er,  /Yew, York  Post;  Mary  Altaffer,  f reelance^hotographer;  Matthew  ! 
McDermotl,  freelance  photographer;  Aris^E^nomopolous,  photographer^rhe^SfafTet/ger^Newark'^N]?^ 
Gulnara  Samoilova;}photo  retoucher,'^AP^Todd|M^seLiphotoVr'aph'erif5a//y7/yewsnC^riielMitch'eri^ 
jl^nomics  editor,lTne|^a7/^ree|^ou|^/||Ma^i^^ley!^^nit^jNati^fcureauyliief,*Lo^^^cAKl^m^ 
(withidaughter.Z6e)-taiK|l(iinnP.ensieroXyic?[)Vesid^t‘pf  ilTew?lDperaiions||7/?elvya//isffeef  VoT/fna/^^l^ 
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a  cacophony  of  feelings,  hopes,  and  fears. 

Here,  in  their  own  words  (edited  from 
interviews  last  month),  are  reflections,  both 
personal  and  professional,  by  some  of  the 
journalists  who  were  at  or  near  Ground  Zero 
when  the  Twin  Towers  collapsed.  They  are 
identified  here  by  their  titles  then.  Many 
of  them  are  featured  in  the  new  book 
compiled  by  the  Newseum,  Running  Toward 
Danger  (Rowman  &  Littlefield),  but  their 
stories  in  that  volume  leave  off  in  the 
immediate  aftermath  of  9/11-  For  ££5?P, 
they  chronicled  what  has  happened  since. 

As  individuals  who  capture  events  through 
words  and  images  for  a  living,  journalists, 
when  they  turn  their  tools  inward  — 
exploring  what  is  going  on  in  their  own 
minds  and  hearts  —  can  powerfully 
document  emotions  often  left  hidden  in 
the  recesses  of  the  human  spirit. 


1  David  Handschuh  Photographer 
Daily  News, 

I  He  was  shooting  pictures  when  the  first 
\  tower’s  collapse  sent  him  flying  under  a 
vehicle.  Uniformed  personnel  carried  him 
into  a  deli  just  before  the  second  tower’s 
collapse  buried  the  area  around  the  vehicle. 
Handschuh  recently  met  with  his  rescuers. 

My  right  leg  was  shattered  and  the 
cartilage  in  my  left  knee  damaged.  I  stayed 
I  on  the  first  floor  of  my  house  for  weeks.  The 
13  stairs  to  the  second  floor  were  the  equiva¬ 
lent  of  climbing  Mount  Everest.  I’m  not  able 
to  run  yet.  My  lungs  are  being  monitored.  So 
I  many  reporters  and  photographers  inhaled 
1  so  much  of  that  crap.  The  physical  and 
mental  health  of  journalists  [at  Ground 
!  Zero]  seems  to  be  getting  overlooked. 

I  didn’t  go  back  to  work  as  a  photographer 


until  Aug.  12.  Before  that,  I  worked  in  the 
office  on  things  like  multimedia  projects 
while  continuing  physical  therapy.  I  built  my 
;  reputation  as  a  hard-news  and  spot-news 
photographer,  but  now  I’m  doing  feature 
work,  such  as  hot-weather  photos.  I  think 
what  happened  to  me  gives  me  a  greater 
appreciation  of  what  people  we  photograph 
go  through  —  getting  re-traumatized  when 
they  see  themselves  in  the  newspaper. 

I’m  the  luckiest  man  in  the  world  to  be 
i  here.  So  many  good  people  lost  their  lives. 
The  greatest  pleasures  are  the  simple 
pleasures,  like  finally  riding  bikes  again 
with  my  family. 

I  Joanne  Lipman  Weekend  Journal  Editor 
The  Wall  Street  Journal 
Lipman  was  in  the  concourse  of  the  World 
Trade  Center  when  the  first  plane  hit.  After 


Why  do  many  readers  hate  us  aga 


BY  ALEX  S.  JONES 

The  newest  polls  about  the  press 
are  discouraging  enough  to  make 
even  H.L.  Mencken  weep.  The 
public,  which  had  admired  us  in  the  months 
after  Sept.  11,  has  turned  against  us  again. 
Nearly  half  those  responding  in  the  most 
recent  Pew  Research  Center  poll  seem  to 
think  that  we  “don’t  stand  up  for  America,” 
and  a  majority  believe  we  “don’t  care  about 
the  people  we  report  on.”  Generally,  polling 
numbers  have  gone  back  to  pre-9/ll  levels. 

This  seems  undeserved,  given  the  torrent 
of  money  that  has  been  spent  by  news 
organizations  after  9/11  (despite  the 
advertising  drought).  And  it  is  in  spite  of  the 
risks  mn  by  scores  of  reporters  to  cover  a 
war  in  Afghanistan  that  was  often  more 
dangerous  for  journalists  than  for  GIs. 

So  why  have  we  lost  the  public’s  high 
regard?  Does  the  public  have  our  number 
or  does  the  public  misjudge  us?  And  what 
should  we  do  now? 

The  public  loved  us  most  in  November, 
when  flags  rippled  on  the  comers  of  TV 
screens  and  from  on-camera  lapels. 
Journalists  were  asking  few  tough  questions 
regarding  civilian  bombing  casualties  and 
civil  liberties,  and  the  American  military  was 
rolling  to  a  stunning  victory  in  Afghanistan. 
Despite  the  tragedy  of  Sept.  11,  we  had  a  lot 
of  good  news  to  cover,  and  even  pieces  on 
the  tragic  aspects  of  the  story  seemed  to 
forge  a  common  sense  of  outrage  and 
purpose.  The  more  thorny  elements 


tended  to  be  put  aside  until  a  later  day. 

This  spring  and  summer,  that  day  came. 
The  triumphant  story  ran  its  course,  and  the 
what-really-happened  story  began  to  be 
covered,  with  disquieting  results.  We  started 
to  get  reports  that  there  were  significant 
civilian  casualties,  and  serious  questions 


began  to  be  raised  about  the  wisdom  of  an 
invasion  of  Iraq.  Darkening  the  news 
atmosphere  further  were  the  stories  of 
Enron  Corp.,  Global  Crossing,  and  the 
betrayal  of  shareholders.  The  market  fell. 
The  news  from  the  Middle  East  had  seldom 
been  worse.  These  past  she  months  have  not 
been  a  happy  time  on  the  news  pages. 

So,  has  the  public  simply  returned  to  its 
pre-9/11  attitude  when  the  press  returned  to 
its  normal  adversarial  role  as  the  news  itself 
turned  bad?  When  the  lapdog  turned  back 
into  a  watchdog? 


No  doubt  that  is  a  big  part  of  the  drop  in 
our  approval  rating.  But  we  would  be  letting 
ourselves  off  the  hook  too  easily  to  believe 
that  the  problem  lies  entirely  with  the 
public’s  distaste  for  us  whenever  we  simply 
do  our  job.  There  are  some  questions  that 
we  tend  to  ignore  that  we  should,  instead, 
take  time  to  ponder. 

Is  wanting  public 
approval  pandering  or  is 
public  approval  something 
worth  trying  to  win?  What 
did  the  public  see  in  us  af¬ 
ter  9/11  that  is  worth  strug¬ 
gling  to  preserve?  Were  we 
simply  more  human  and 
accessible,  less  confronta¬ 
tional  and  negative?  Can 
we  do  our  job  well  and  still 
be  human  and  accessible  — 
and  not  so  confrontational 
and  negative?  Is  being 
overtly  American  in  our  reporting  wrong? 
What  does  it  mean  to  be  an  American 
journalist,  as  opposed  to  being  a  journalist 
without  a  national  perspective,  such  as  at  the 
BBC?  Where  is  the  line  between  flag  waving 
and  simply  reacting  as  an  American? 

There  are  genuine  assaults  on  the  press 
now  under  way  that  make  these  questions 
especially  urgent.  The  Bush  administration 
is  taking  unprecedented  steps  to  limit  access 
to  public  records,  and  the  Freedom  of 
Information  Act  is  in  real  jeopardy.  Defense 
Secretary  Donald  Rumsfeld  has  made  many 


Paying  tribute  on  the  final  day  of  recovery  efforts  at  Ground  Zero 
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DAVID  HANDSCHUH/DAILT  NEWS,  NEW  YORK 


evacuating  the  area,  she  and  the  Journal ’s 
other  editors  worked  to  coordinate  their 
reporters’ incoming  coverage. 

It  was  a  nightmare.  We  tried  to  get  to  the 
office,  but  Liberty 
Street  was  blocked. 

The  second  plane 
came  in.  It  was 
hideous.  We  saw 
things  no  human  being 
should  ever  have  to  see. 

It  impacted 
everybody  here  very 
directly.  We  lost  our 

home.  Everyone  took  it  personally.  It  was  a 
personal  mission  that  we  weren’t  going  to  be 
cowed,  they  were  not  going  to  get  us.  We 
ended  up  in  New  Jersey  —  a  two-  or  three- 
hour  commute.  People  ended  up  coming  in 
and  staying  in  hotels  all  week.  I  commuted 


Pentagon  officials  afraid  to  be 
seen  speaking  to  journalists, 

•  and  lately  the  FBI  has  been 

conducting  a  scorched-earth 
search  for  the  source  of  leaks  on  Capitol  Hill. 

Two  recent  best-selling  books.  Bias  and 
Slander,  have  accused  the  media  of  every¬ 
thing  except  abducting  children.  Various 
interest  groups  have  tried  to  intimidate  news 
orgrmizations  into  tailoring  their  reporting 
to  satisfy  a  particular  political  perspective. 
Coverage  of  the  Middle  East,  for  instance, 
has  made  news  organizations  a  target  of 
both  pro-Israeli  and  pro-Palestinian  groups. 

The  point  is  that  we  need  the  public’s 
support,  now  more  than  ever.  We  need  for 
the  public  to  understand  that  it  is  not 
unpatriotic  to  want  government  officials  to 
leak  information.  That’s  how  we  —  and  our 
readers  —  find  out  about  what  Washington 
is  really  up  to.  We  need  the  public  to  care 
about  access  to  documents.  We  need  them  to 
believe  we  are  acting  on  their  behalf  when 
we  fight  for  such  things.  And  we  need  the 
public  to  understand  that  while  journalism  is 
not  often  perfect,  that  doesn’t  mean  that  it’s 
calculatedly  slanted  and  biased. 

With  the  problems  that  we  face,  we  dare 
not  simply  shrug  and  say,  “The  public’s 
attitude  be  damned.”  We  need,  instead,  to 
spend  some  time  figuring  out  what  we  can 
honorably  do  to  nudge  those  polling  results 
back  up.  The  stakes  for  us,  and  for  the 
public,  have  never  been  higher.  II 

Jones  is  director  of  the  Joan  Shorenstein 
Center  on  the  Press,  Polities,  and  Public 
Policy  at  Harvard  University  and  host 
of the  PBS  TV  series  Media  Matters. 


two  hours  each  way.  My  family  never 
saw  me.  My  husband  was  Mr.  Mom. 

All  the  things  you  swear  youll  never 
miss  —  birthdays,  etc.  —  I  missed 
them  all.  My  daughter’s  birthday 
was  Sept.  12.  She  was  turning  11. 1 
came  home  the  night  of  Sept.  11  and 
baked  her  a  birthday  cake.  The  next 
morning,  I  was  out  the  door  before 
she  got  up.  My  kids  understood  it 
wasn’t  just  a  job  —  how  important  it 
was  to  get  information  out. 

Those  first  few  months,  we  were 
really  working  on  adrenaline.  When 
things  calmed  down  for  everyone  else, 
we  still  didn’t  have  a  building.  We 
were  also  in  the  middle  of  the 
newspaper  redesign.  Adrenaline 
and  defiance  kept  us  going.  After 
that,  it  got  very  difficult  for  a  lot  of 
people.  We  had  counselors  in  here. 

There  was  a  fair  amount  of  post- 
traumatic  stress. 

I  don’t  know  that  I’ve  changed 
journalistically.  I’m  proud  of  the 
people  I  work  with,  but  I  was  proud 
of  them  before.  Personally,  I  probably  kiss 
my  kids  more. 

We’re  still  going  through  this.  We  just 
moved  back  to  the  office  last  week  [starting 


David  Handschuh  of  the  New  York  Daily  News  captured 
the  aircraft  crashing  into  2  World  Trade  Center.  AtxHrt  an 
hour  later,  he  was  nearly  buried  in  the  building’s  collapse. 


July  29],  and  we’re  on  the  edge  of  the 
precipice  here,  looking  over  the  site.  You 
have  to  walk  through  tourists  every  day.  I’m 
not  ready  to  talk  about  this  in  the  past  tense. 
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Susan  Watts  Photographer 
Daily  News,  New  York 

She  prei'ioiisly  survh'ed  a  kidnapping  and 
m  urder  attempt  in  Honduras,  and  found  her 
experiences  at  the  World  Trade  Center  far 
more  traumatic.  As  the  buildings fell,  Watts 
phoned  her  editor  from  the  pharmacy  where 
she  had  sought  shelter  and  said  she  thought 
they  were  all  going  to  die. 

I  remember  coming  home  that  day  and 
thinking:  “How  will  it  affect  me?  How  will  it 
change  my  life?”  I  still  don’t  believe  there’s 
enough  time  between  the  event  and  now  to 
come  up  uith  sweeping  generalizations. 
There  are  still  funerals,  memorials.  It’s  a 
work  in  progress  still. 

I  always  felt  my  profession  was  a  noble 
one.  We  provide  an  incredibly  important 
public  service.  But  all  of  the  reasons  I  got 
into  photojournalism  were  confirmed.  The 
public  is  able  to  see  and  taste  and  get  some 
flavor  of  the  event  because  I  was  there  to 
photograph  it.  In  the  first  days  after  Sept. 

11, 1  felt  enormous  internal  pressure  to 
document  as  much  as  I  possibly  could.  It 
was  after  January  that  other  stories  started 
to  appear  in  the  paper.  The  world  has  to  go 
on.  Just  as  people  have  to  go  on  with  their 
lives,  the  news  has  to  go  on  as  well. 

On  a  personal  level,  emotionally,  when  I’ve 
had  to  cover  a  story  that’s  joyous  —  a  parade, 
say  —  to  see  people  on  the  streets  laughing, 
having  a  good  time,  that’s  reinvigorated  me, 
seeing  the  public  glad  to  be  alive.  The  most 
jarring  thing  was  seeing  myself  and  my 
colleagues  just  fall 
apart  on  the  job.  That 
never  happened 
before.  You  never  saw 
photographers  being 
emotional.  After  9/11, 

I’d  be  at  funerals  and 
memorials  and  my 
colleagues’  eyes  would 
be  bloodshot,  tears 
running  dowTi  their  faces.  Hardened,  sea¬ 
soned  photographers  who’d  seen  war,  been 
in  Vietnam.  It  was  utterly  disturbing  to  me. 

When  those  buildings  were  coming  dowTi 
and  we  were  running  for  our  lives,  we 
weren’t  journalists  anymore  —  we  were 
victims.  We  became  part  of  the  story. 
Everything  became  surreal  —  and  it  still  is. 
There’s  a  hole  in  the  sky,  and  your  compass 
is  gone.  You  lost  your  sense  of  place. 

It’s  impossible  to  believe  it  was  a  year 
ago.  It  feels  truly  like  yesterday.  Tliere’s  no 
distance.  I  still  feel  shaken.  I  don’t  know  if 
that  will  ever  go  away.  You  hear  a  truck  hit  a 
pothole,  and  you  jump.  Now,  when  I  lay  in 
bed  and  bear  a  loud  noise.  I’m  afraid  to  close 


Gulnara  Samoilava’s  widely  published  image  shows  survivors  trying  to  stagger  home  amid  the  debris. 

avoidance,  trying  not  to  dwell  on  unhappy 
things.  I  wrote  a  story  about  a  children’s 
spelling  bee.  I  had  so  much  ftm.  Hard-boiled 
people  will  say,  “He’s  gone  soft.”  But  what  I 
went  through  was  very  maturing. 

Until  January,  I  wrote  almost  nothing 
but  World  Trade  Center  stories.  If  you 
weren’t  there,  it’s  harder  to  understand 
what  people  on  the  ground  were  going 
through.  I  ran  through  the  whole  gamut  of 
post-traumatic-stress-disorder  symptoms. 

I  think  I  was  trying  to  understand  precisely 
why  I  lived  when  people  all  around  me 
died.  The  answer  is:  there  is  no  answer,  but 
it  took  a  long  time  for  me  to  realize  that.  A 
lot  of  people  I  walked  past  at  the  command 
post  died.  If  I’d  stopped  to  tie  my  shoes,  I 
would  have  been  caught  in  the  impact  zone 
—  those  chunks  of  rubble  would  have  been 
on  top  of  me. 

In  January,  I  started  seeing  a  therapist 
who  specializes  in  trauma.  He  told  me,  “For 
now',  why  don’t  you  lay  oft’ writing  on  this?” 
So  I  just  stopped,  and  it’s  helped  a  lot.  The 
paper’s  been  very'  good  at  understanding  this. 
For  now,  1  just  need  to  get  away  from  it  all. 
On  Sept.  11,  my  v\ife  and  I  are  going  to  be  at 
the  Grand  Canyon.  We  don’t  plan  on  turning 
on  the  TV  or  buying  any  papers.  We  just 
want  to  avoid  as  much  as  we  can. 


AdamLisberg  Reporter 
The  Record,  Hackensack,  N.J. 

He  got  into  his  ear  and  turned  on  the  radio 
just  as  the first  rejmrts  of  the  attack  came  on 
the  air.  Picking  up  a  plainclothes  cop  who 
was  trying  to  flag  down  a  ride,  he  sped  south 
from  Midtoum. 

That  morning,  the  adrenaline  w'as  flowing. 
I  knew  what  I  was  doing.  'Fhen,  all  of  a 
sudden,  onee  the  building  came  down, 
everything  changed.  Everything  changed 
right  then,  and  it’s  never  been  tbe  same  since. 
It  broke  down  that  wall  between  yourself  and 
what  you’re  covering  that  you  always  put  up. 
It  made  me  feel  very'  vulnerable.  There  was 
no  distancing,  no  emotional  break. 

At  first,  I  W'as  just  numb.  Then  I  started 
experiencing  what  a  lot  of  surv'ivors  felt  —  I 
couldn’t  sleep,  had  bad  dreams.  It’s  easy  to 
send  me  into  a  panic  state.  It  feels  like  my 
brain  has  been  rewired  for  stress.  I’m  not  the 
same  reporter  I  used  to  be.  I’m  more 
concerned  w'ith  writing  stories  people  w'ill 
remember  and  that  celebrate  common  but 
overlooked  aspects  of  life.  I’m  writing  more 
features.  Because  I  came  so  close  to  getting 
killed.  I’m  more  deliberate  about  what  I  want 
to  spend  the  rest  of  my  career  on.  I  want  to 
write  the  kind  of  stories  people  e-mail  you 
afterward  and  say,  “That  really  touched  me.” 

Some  of  the  most  meaningftil  features  I’ve 
done  in  the  past  year  have  been  things  that 
celebrate  the  mundane.  I  had  a  blast  writing 
a  story  about  a  dog.  Maybe  some  of  it  is 


Susan  Watts 


Gulnara  Samoilava  Photo 
retoucher,  The  Associated  Press 
Bom  and  raised  in  the  former  Soviet  state  of 
Bashkortostan,  Samoilava,  37,  was  on  the 
scene  of  the  disaster  within  minutes  of the 
first  plane's  impact.  Chit  of  her  camera 
emerged  some  of  the  most  recogn  izable 
images from  that  morning,  of  people,  covered 
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in  ash,  walking  around  like  zombies. 

I  live  down  there,  about  five  blocks  away. 
I’m  not  a  photographer  for  the  AP  —  I’m  a 
documentary  photographer.  I  took  a  picture 
of  the  south  tower  about  to  collapse.  I  started 
nmning  and  ran  less  than  half  a  block  when 
I  got  caught  in  the  dust. 

When  I  was  walking  home,  I  felt  very 
lucky  and  happy  I  was  alive.  I  still  feel  it.  For 
the  next  two  weeks,  I  was  a  refugee,  staying 
with  my  fiiends.  I  got  pretty  depressed  for 
quite  a  while.  It  changed  me  personally. 
When  my  photos  got  publis'ned  a  lot,  it 
gave  me  all  this  recognition  and  a  lot  of 
self-respect,  a  belief  in  myself 

Sept.  11  will  be  a  hard  day,  because  I’m  so 
sensitive  to  the  subject.  I  have  a  nightmare 
repeatedly  that  I’m  outside  and  the  whole 
building  starts  collapsing.  Very  often.  When 
I  go  to  work,  to  the  subway,  every  day  some¬ 
thing  reminds  me  about  it.  When  I  hear  a 
plane  very  low,  it’s  scary.  When  I  hear  sirens 
longer  than  normal,  I’m  in  a  panic  again. 

Catherine  Fitzpatrick  Writer 
Milwaukee  Journal  Sentinel 
Fitzpatrick  was  in  New  York  to  cover  Fashion 
Week  for  her  paper. 

I  was  not  in  New  York  as  a  news  reporter, 
but  as  a  fashion  writer.  I  left  this  ultra- 
glamorous  world  of  fashion  and  turned  on  a 
dime  into  this  horrible  tragedy.  The  ash 
cloud  engulfed  me.  It  was  very  traumatic.  I 
wasn’t  really  aware  of  the  toll  it  would  take 
till  I  got  home.  It  was  a  trauma  to  be  within  a 
few'  blocks  of  the  towers  and  to  see  people 
falling  and  jumping.  It  was  surreal.  I 
metaphorically  didn’t  take  my  fist  out  of  my 
mouth  for  a  couple  of  days.  Just  sat  curled  up 
trying  to  recover. 

I  had  a  very  difficult  time  with  the  fact 
that  I  didn’t  get  into  direct  contact  with  my 
family  till  almost  midnight  that  night.  I 
realized  I  left  the  personal  behind  for  the 
professional,  and  I  deeply  regret  that.  I 
would  not  do  that  again. 

I’m  going  back,  on  a  personal  basis,  for  the 
anniversary',  and  I’m  going  to  retrace  my 
steps  that  morning  and  reconnect  with 
indh’idual  New  Yorkers  I  met  that  day.  A 
portly  owmer  of  a  warehouse  who  took  me  in 
saved  my  life  —  and  he  called  me  two  weeks 
later.  He’d  been  afraid  to  call,  because  they 
were  so  sure  I  had  died.  I’m  going  to  see  him. 
And  a  group  of  firefighters  I  interviewed. 
They  were  on  15th  Street,  had  stopped  to 
make  one  last  call  to  their  families.  I  finished 
interviewing  them,  they  went  barreling 
south.  A  few  minutes  later,  the  two  towers 
fell.  Many  of  the  company  died.  I’m  going  to 
meet  one  of  their  wives. 

It’s  part  of  the  process  of  healing.  It’s  taken 
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months.  It’s  hard,  being  from  outside  New 
:  York,  because  everyone  around  me  saw  it  on 
i  a  TV  set  in  their  office  or  living  room.  There’s 
j  a  chasm  between  how  they  experienced  it 
I  and  how  I  did.  It  took  a  couple  of  months  to 
understand  they’d 
never  experience  it  as 
New  Yorkers.  They  ex¬ 
perienced  it  as  Ameri¬ 
cans  —  as  a  national 
tragedy.  To  New  York¬ 
ers,  it  was  municipal, 
their  neighborhood. 

It’s  a  monumental 
difference.  When  I 
told  my  husband  I  was  going  back,  he  was 
supportive,  but  he  asked  me  if  I  was  going  to 
1  be  like  one  of  those  old  guys  in  a  uniform  in 
I  their  80s  and  90s  observing  anniversaries. 

I  I  am  writing  my  own  account.  Whether  or 
'  not  it’s  for  publication,  it’s  for  my  children 
and  their  children. 

Emily  Gest  Reporter 
Daily  News,  New  York 
She  had  been  covering  a  Democratic  mayoral 
\  hopeful.  Seeing  the  first  plane  hit,  she  phoned 
1  her  ojffice  before  her  editors  had  even  heard 
\  what  was  happening  and  then  jumped  on 
\  a  subway  train  headed  downtown.  E&P 
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published  her  account  ofthat  day  in  our 
i  issue  of  Sept.  17, 2001. 

'  In  the  last  year.  I’ve  written  about  victims’ 
families  and,  as  time  elapses,  more  on 
memorials  and  the  redevelopment  efforts. 

1  I’ve  taken  breaks  here  and  there,  doing  silly, 
flufty,  entertainment  stuff.  I  needed  it.  When 
you  talk  to  people  every  day  who  lost  people 
and  they  cry  on  the  phone  to  you,  it’s  pretty 
wearing.  I’ve  w'ondered  about  therapy  —  but 
I  haven’t  decided.  I’ve  only  had  one  or  two 
nightmares,  a  little  sleeplessness.  I  don’t  have 
intrusive  thoughts  or  images. 

I’ve  always  been  sj-mpathetic  to  people,  to 
;  v'ictims  of  crime.  But  I  understand  more 
now.  At  one  point,  an  editor  said  to  me, 

“This  is  the  biggest  story  of  my  life.”  I  was 
really  offended.  It’s  so  much  more  than  a 
“stoiy”  —  that  trivializes  or  marginalizes  it. 

I  think  I  know  myself  better  now  —  my 
priorities  are  stronger  and  more  intact.  The 
people  closest  and  dearest  to  me  don’t  alwaj's 
,  take  a  backseat  to  deadlines  anymore. ...  I’m 
more  confrontational  now.  The  tolerance  for 
bullshit  is  a  lot  lower  than  it  used  to  be. 

’  Suzanne  Plunkett  Photographer 
The  Associated  Press 
When  the first  buildingfell,  she  remembers 
running  for  her  life  up  Broadway.  She 


SURFACE  TRANSPORTATION 
AND  SPRAWL 

A  Free  Four-day  Seminar  for  journalists 
November  17  —  20,  2002 
In  the  Center  of  Washington,  D.C. 

15  All  Expenses-Paid  Fellowships  Available 


Few  topics  find  a  more  immediate  response  with  readers,  listeners  and  viewers  than  transportation  and 
kindred  issues.  As  traffic  gets  worse  and  sprawl  spreads,  interest  is  sure  to  grow.  Journalists  already 
spend  a  huge  amount  of  energy  reporting  on  transportation-related  stories,  and  this  seminar  is  designed 
to  help  reporters  and  editors  get  beyond  the  cliche  and  enrich  rhat  work,  even  as  Congress  begins  to 
debate  the  next  big  highway  bill.  Some  topics  under  consideration  include: 

•  Building  a  Highway  with  Asphelt  and  Influence  •  The  Politics  of  Transportation 

•  Managing  Traffic  -  Can  it  be  Done?  •  The  Ups  and  Downs  of  Passenger  Rail 

•  Are  Cities  Designed  for  Humans  Any  More?  •  The  Social  Costs  of  a  Commuting  Life 

•  Transportation  and  the  Environment 

Like  all  NPF  programs,  this  one  is  on-the-record  with  plenty  of  time  for  discussion.  Fifteen  expenses- 
paid  fellowships  ate  available  to  qualified  journalists.  Fellowships  include  airfare,  hotel  and  most 
meals.  This  is  sure  to  be  a  popular  program,  so  apply  early. 

There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  making 
your  case  for  attending,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  (not  a  web  site 
reference)  or  VHS  or  audio  tape  (if  you’re  an  editor  send  a  sample  of  work  you've  edited).  Applications 
will  not  be  returned.  Applications  must  be  received  by  5  p.m.,  October  11.  Send  applications  to 
National  Press  Foundation,  Transportation  2002,  1211  Connecticut  Ave.  NW,  Suite  310,  Washington, 
D.C.  20036.  E-mail  is  npfi^nationalpress.org.  Fax  is  202-530-2855-  Call  for  information  at 
202-663-7280  Ext.  106.  Check  out  our  web  site,  www.nationalpress.org.  for  more  information. 

Underwritten  by  the  Kiplinger  Foundation,  with  support  from  the  NPF  Program  Fund 
(Times  Mirror  Foundation,  ABC  Inc.,  and  others). 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 


SEPTEMBER  2,  2002  EDITOR  &  PUBLISHER  15 


Catherine  Fitzpatrick 


ducked  into  an  alley  and,  crying,  phoned 
her  dad,  leaving  a  message  on  his 
answering  machine  saying  she  was  OK. 

I  don’t  want  to  be  a  victim,  but  I  still 
get  choked  up  when  I  see  the  missing 
posters  and  shrines.  [Since  September], 
my  family  has  become  a  lot  more  important 
to  me.  I  feel  I’ve  made  much  more  of  an 
effort  to  be  a  good  friend,  relative,  sister, 
daughter.  My  sister  came  up  the  week 
after,  and  I  put  my  equipment  away,  and 
we  visited  the  sites  as  “real”  people.  Telling 
someone  I’m  close  to  where  I’d  been,  that 
made  us  closer.  I  was  a  little  more  jumpy 
before  September  about  little  things.  I’ve 
mellowed  out  a  little  and  worked  out 
what’s  important. 

There  was  a  street  vendor  at  Ground 
Zero.  We  were  talking  afterward  about 
Afghanistan.  He  said,  “There  are  more 
Ground  Zeroes  in  Afghanistan  than  here.”  I 
thought  it  was  profound.  I  ended  up  getting 


Newspapers  that  ran  Richard  Drew’s  photo  of 
a  tower  “jumper"  drew  flak  from  many  readers. 


a  sudden,  people  started  falling  out  of  the 
tower,  I  started  photographing  it.  I 
photographed  maybe  a  dozen  jumping.  I 
was  the  only  photographer  on  that  spot 
then.  A  woman  paramedic  was  standing 
next  to  me  watching.  The  people  were 
dropping  and  hitting  the  walkway.  The 
sound  was  amazing.  I  could  hear  them 
hitting  the  ground. 

Then  I  heard  a  creaking  sound,  like  a 
rock  slide,  and  I  started  photographing  the 
debris.  I  didn’t  know  it  was  the  building 
coming  down.  An  ambulance  guy  grabbed 
me  and  pulled  me  down  the  street. 

I  won  a  prize  for  a  picture  of  one  of  the 
people  falling  from  the  World  Trade 
Center,  headed  perpendicular  to  the 
ground  with  his  legs  bent.  He  was  a  pastry 
chef  at  Windows  on 
I  the  World  [a  restau- 
K  I  rant  atop  one  of  the 

V  ^  j  towers].  A  couple  of 

'A  \  papers  that  ran  the 

picture  received  a  lot 
j  of  flak  from  their 
i  readers.  But  it  shows 

'a  part  of  this  person’s 
Richard  Drew  j  fggj  pictures 

put  a  human  element  on  people  on  their 
way  to  their  death.  An  Argentinean  woman 
here  did  her  master’s  thesis  on  the  photo. 
I’m  not  blase  about  this.  It’s  the  worst  event 
I’ve  covered  —  and  I  was  in  the  kitchen 
with  Robert  Kennedy  in  1968  when  he  was 
shot.  I  still  have  a  blood-spattered  shirt. 

I’m  more  aware  of  my  surroundings 
now.  The  AP  sent  me  on  a  course  —  the 
Centurion  Risk  Management  Course  in 
England  —  run  by  {continued  on  page  24} 


Richard  Drew  Photographer 
The  Associated  Press 
A  veterarx  of  many  wars  and  tragedies. 

Drew  was  covering  a  maternity  fashion 
show  in  Midtown  when  he  received  his 
orders  to  head  for  the  Twin  Towers.  There 
he  hid  from  the  police  as  they  tried  to  clear 
people from  the  area  and  continued  taking 
photos.  Since  September,  he  has  lectured  on 
the  event  around  the  country. 

I’ve  been  at  the  AP  32  years.  I’ve  covered 
my  share  of  disasters  and  earthquakes  and 
fires.  You  get  a  feel  of  what’s  what,  what  can 
be  put  out,  and  what  can’t.  [So  when],  all  of 


r/AP  PHOTO;  SUZANNE  PI.UNKETT/aP  PHOTO;  NO  CREDIT 


EDITOR  e?  PUBLISHER 

Phone:1-888-825-9149-  H  ||S$|p|[|j  |||jy^||J|S|^n  -Fax:(646)654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE-  H _  -ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Producing  Top  Values  For  Publishers  Since  1923 

Over  the  years  we've  prtxluced  top  values  for  publishing  companies, 
in  thousands  of  transactions  throughout  the  country.  VVe  have  built  this  record 
on  hard  wc>rk,  experience  anci  trust,  and  we  welcome  your  call  to 
confidentially  discuss  what  we  can  do  for  you  and  your  company. 


John  Cribh  ■ 
Tom  Karavakis 


Jim  Hicks 
(iary  (ireene 


104  East  Main,  Suite  402,  Bozeman,  MT  59715 


CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621  •  FAX  406-586-6774 


-ANNOUNCEMENTS- 


COLUMNS  AVAILABLE 

ANTIQUES  ADVICE  COLUMN  Antique 
Talk  by  Wayne  Mattox  is  a  creative,  humor¬ 
ous,  informative  weekly  how-to  article 
geared  toward  that  new  breed  of  readers 
today’s  innovative  newspapers  are  anxious 
to  capture.  5  years  running.  Red  Hot  topic! 
(203)  263-2899  or  2431  website  including 
many  articles;  www.antiquetalk.com 


ILLUSTRATOR/GRAPHIC 
_ ARTIST _ 

EDITORIAL  CARTOONS  CARICATURES, 

illustrations  by  John  Pritchett 
www.pritchettcartoons.com 

HUMORIST.  CONCEPTUALIST 

Caricaturist 

iwww.davidfarrar.com 


MOVIE  REVIEWS 


AHRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also:  Video  Guide,  Star  Interviews, 

Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353  I 
cineman@frontiemet  net 


-ANNOUNCEMENTS- 


BUSINFJSS  OPPORTUNITIES 


WORKING  PARTNER 
IN  ISLAND  PARADISE 

Have  a  passion  for  small  community  news-  j 
papering?  Owner  of  fast-growing,  leading  ' 
paper  on  this  sunny  Caribbean  island  seeks 
working  partner  who  is  willing  to  invest  | 
time,  resources,  and  effort  in  helping  to 
keep  pace  with  the  growth  of  this  highly  re-  | 
spected  publication.  Rush  inquiries  to:  ' 

Box  2992,  Editor  &  Pubiisher  Classified 
770  Broadway,  7th  Fioor 
New  York,  NY  10003 


_ EDUCATION 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour-  j 
nalist?  The  World  journalism  Institute  has  a  j 
number  of  journalism  courses  scheduled  j 
throughout  the  year  in  New  York  City,  Wash-  j 
ington,  DC,  Los  Angeles  and  Asheville,  NC.  | 
Academic  credit  is  available.  Check  us  out  at  j 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 

#1NEWSPAPER  APPRAISER  -  Est.  1959 

Free  Initial  Valuation. ..go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 

APPRAiSALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


Your  lommiininition  link  to  tlic* 
ncvv.spapcr  indii.stry  every  week 
.since  1HH4. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-93(M) 
Kickenbacher  IVfcdia 

673  1  Desco  Dr.,  Dallas.  TX  75  225 
WNv  w  .rickenbachermedia  .ct»m 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St,  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


EAST  TEXAS  WEEKLY,  growing  area, 
j  large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ- 
I  ated  Texas  Newspapers,  (512)  476-3950, 
i  1801  Exposition,  Austin,  TX  78703. 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


NEWSPAPERS  FOR  SALE 


KANSAS  COUNTY  SEAT  WEEKLIES. 

[  Long-established  solid  community  papers. 

Annual  revenue  $1  million-plus, 
j  good  annual  cash  flow.  Excellent  real 
j  estate,  three-unit  press. 

j  Thomas  C.  Bolitho 

i  Bolitho  Media  Service 

(580)  421-9600 
bolitho@bolitho.com 

NEEDED:  HARDWORKING  COUPLE  conv 
,  mitted  to  quality  journalism.  Illness  requires 
'  sales  of  award-winning  northern  New  England  I 
weekly.  $260,000-5280,000  gross. 

Box  2914,  Editor  &  Publisher  Classified 
770  Broadway  7th  Floor 
New  York,  NY  10003 


NICE  IOWA  WEEKLIES 

3  Iowa  weeklies  (two  in  county  seats).  Con¬ 
tiguous  markets  with  separate  owners.  Rev¬ 
enue  $900,000,  nice  profit.  Great 
opportunity.  (Jan  be  sold  together  or  sepa¬ 
rate.  Rickenbacher  Media,  (214)  265-9300. 

OPPORTUNITY  KNOCK^sTProfit^le^  es¬ 
tablished  weekly  newspaper  located  near 
I  the  fast-growing  Carolina  coast.  Owner  retir- 
j  ing.  Gross  $180,000.  Sale  price  $135,000. 

!  Some  owner  financing  available.  Serious  in-  . 
quires  only.  Box  3004,  Editor  &  Publisher  ! 
770  Broadway,  7th  FI,  NY,  NY,  10003  ; 

SOUTHERN  MINNESOTA  WEEKLY  Fw^e  | 
Grossing  $150K  Price  $75K  Complete  Owner  | 
Financing  E-mail:  tyndall7@hotmail.com 


TWO  WEEKLIES  with  shopper  available  in 
,  Southern  Michigan.  $400,000  plus  gross. 

I  Write  to:  Newspapers,  4435  W.  Saginaw, 
Suite  240,  Lansing,  Ml  48917. 

UPSTATE  NEW  YORK  weekly' Perfect 
“Mom  and  Pop”  situation.  Beautiful  area, 
world-class  trout  fishing,  hunting.  2  1/2  j 
I  hours  to  New  York  City.  $95,000  firm.  ! 
Send  background  to:  Ken  Paden,  13  Maple 
Ave.,  Sidney,  NY  13838. 


NEWSPAPERS  WANTED 


EXPANDING  FAMILY-OWNED  company 
seeks  papers  in  the  Carolinas.  Contact: 

Ken  Fortenberry,  P.O.  Box  434,  Denver,  NC 
28037  or  call  (704)  489^397. 


NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  Small-town  news- 
I  papers  with  paid  circulation  4,000  or  above 
i  by  award-winning  non-public  group  that  will 
;  treat  your  employees  and  your  community 
i  as  well  as  you  have  done. 

I  Box  2036,  Editor  &  Publisher 

770  Broadway,  7th  FI,  NY,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


EQUIPMENT  WANTED 


WANTED  -  DEAD  OR  ALIVE 

MITSUBISHI  SILVERMASTER 
MODEL  #CP6010SL 
CALL:  (516)484-3300  EXT.  208 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


“Remember  always  that  you  have 
not  only  the  right  to  be  an  indi¬ 
vidual,  you  have  an  obligation  to 
I  be  one.” 

!  -  Eleanor  Roosevelt 
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-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 

22",  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
(888)215-2790 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


INCREASE  SINGLE  COPY  SALES  with  an 
established  Street  Corner  Hawking  and  Spe¬ 
cial  Events  company.  Upscale  Sales  Inc. 
(619)  973-8324  Fax  (760)  788-7446  E-mail 
K_Larko@msn.com 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of  j 
experience  delivering  Quality  plus  I 

Quantity  sales!  Phone:  (732)  738-5100  j 

FAX:  (732)  738-5115  | 

E-mail;  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 
PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


THE  KIOSK  PROGRAM 

Professional  Store  Subscription  Sales 
(614)  764-2209 
mpae5chrpaesch@netscape.net 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 

COMPUTER  SOFTWARE 

COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

_ CONSULTANTS _ 

WANT  TO  GROW  SINGLE  COPY?  Let  us 

tram  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


ENVIRONMENTAL 
JOURNALIST 
IN  RESIDENCE 


The  Knight  Center  of  Environmental 
Journalism  at  Michigan  State  Universi¬ 
ty  seeks  an  experienced  journalist  to 
be  assistant  director  to  help  with 
teaching,  outreach,  publications  and 
other  programs.  Send  a  letter  of  inter¬ 
est,  resume  and  three  references  to: 
Jim  Detjen,  Knight  Center  Director 
382  Communication  Arts  Building 
Michigan  State  University 
East  Lansing,  Ml  48824-1212 
Deadline:  October  1,  2002 
(517)353-9479  Detjen@msu.edu 
http;//environmental.jrn.msu.edu 


-HELP  WANTED- 


ACADEMIC 


ACADEMIC 


MANSHIP  CHAIR  IN  MASS  COMMUNICATION 

Louisiana  State  University 


The  Manship  School  of  Mass  Communication  at  Louisiana  State  University 
seeks  an  accomplished  media  professional  to  fill  its  Manship  Chair  for  a  two 
year  appointment  beginning  August  2003.  The  successful  applicant  will  teach 
graduate  and  undergraduate  courses  in  such  disciplines  as  reporting,  editing, 
media  management,  and  innovative  technology.  Required  Qualifications:  A 
terminal  degree,  professional  graduate  degree,  or  equivalent  professional 
experience.  LSU  is  a  Doctoral/Research-Extensivc  University  located  in  the 
.state  capital.  The  School  is  also  one  of  12  priority  programs  on  the  LSU  campus. 
Review  of  applications  will  begin  October  7,  2002,  and  continue  until  candidate 
is  selected.  Submissions  must  include  a  letter  of  application,  a  current  vita,  and 
the  names  and  contact  information  for  three  references.  Applications  should  be 
sent  to: 

Professor  William  Dickinson,  Chair,  Search  Committee 
Manship  School  of  Mass  Communication 
Louisiana  State  University 
Ref:  Log  #1276 
Baton  Rouge,  LA  70803-7202 

LSU  IS  AN  EQUAL  OPPORTUMTY/EQUAL  ACCESS  EMPLOYER 


*HELP  WANTED- 


ACADEMIC 


JOURNALISM  ETHICS 

Washington  and  Lee  University's  Department 
of  Journalism  and  Mass  Communications  is 
seeking  a  senior  colleague  to  hold 
the  John  S.  and  James  L.  Knight  Chair  in 
journalism  ethics,  beginning  in  Fall  2003. 
The  department  is  the  nation’s  only  accred¬ 
ited  journalism  program  in  a  highly  competi¬ 
tive  liberal  arts  college,  and  teaching  ethics 
has  been  a  fundamental  component  of  the 
department’s  curriculum  for  nearly  three 
decades.  The  new  chair  holder  will  promote 
the  cause  of,  and  advance  scholarship  in, 
journalism  ethics  within  the  academy  and 
the  profession.  Only  persons  of  the  highest 
professional  reputation,  whose  credentials 
qualify  them  for  appointment  as  full  professor 
with  tenure,  shall  be  considered.  Dem¬ 
onstrated  newsroom  leadership  and  a  Mas¬ 
ter’s  degree  in  a  discipline  appropriate  to 
the  teaching  of  ethics  are  required.  The  ideal 
candidate  will  be  able  to  contribute  to  the 
university’s  diversity  efforts.  Review  of  ap¬ 
plications  will  begin  October  1,  2002.  De¬ 
tailed  information  about  the  University  is 
available  at  www.wlu.edu  and  about  the  de¬ 
partment  at  journalism.wlu.edu.  For  further 
information  or  to  submit  an  application  con¬ 
tact  Dr.  Brian  E.  Richardson,  Department  of 
Journalism  and  Mass  Communications, 
Washington  and  Lee  University,  Lexington, 
VA  2445(M)303;  (540)  463-8430. 
richardsonb@wlu.edu 


ADMINISTRATIVE 


HUMAN  RESOURCES 

The  Community  Newspaper  Division  of  Free¬ 
dom  Communications  is  seeking  a  leader 
for  Human  Resources  and  Organization  De¬ 
velopment.  The  Division,  headquartered  in 
Orange  County,  CA,  consists  of  24  daily 
newspapers  throughout  the  country.  Candi¬ 
dates  should  have  a  bachelor’s  degree,  a 
strong  working  knowledge  of  all  functional 
area  of  HR,  leadership  skills,  a  consultative 
approach  to  HR  and  at  least  7  years  of  ex¬ 
perience.  Apply  to:  Jon  Segal,  Freedom 
Newspapers,  17666  Fitch  Street,  Irvine,  CA 
92614  or:  jon_segal@link.freedom.com 

PRESIDENT 

FREEDOM  EASTERN  NORTH  CAROLINA 
Lead  more  than  300  associates  who 
publish  three  daily  newspapers,  three  week¬ 
lies,  two  military  publications,  an  ISP,  a  web 
portal,  and  a  host  of  specialty  products. 
FENC  is  headquartered  in  Jacksonville,  NC. 
There  are  also  offices  in  New  Bern,  Kinston 
and  Havelock,  NC.  Strong  collaborative 
skills  and  demonstrated  success  in  newspa¬ 
per  synergy  projects  are  a  must  to  tackle 
this  significant  position.  Candidates  will 
have  demonstrated  a  strong  commitment 
to  community  as  well  as  successful  man¬ 
agement  of  a  community  newspaper.  FENC 
is  an  affiliate  of  Freedom  Newspapers. 
Please  send  a  cover  letter  outlining  your 
qualifications  and  a  resume  to:  Steve  Buck- 
ley,  regional  VP,  Freedom  Newspapers, 
P.O.  Box  481,  Burlington,  NC  27216,  or  reply 
to: 

sbuckley@link.freedom.com 


“The  newspaper  can  liecome  the  rock  of  the  eoninuinity,  separatinj>  water-cooler  talk  from  the  truth." 

-Dan  Rather,  CB.S  News  anc  hor,  1998 
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-HELP  WANTED- 


ADVERTISING 

advt;rtising 

:  ^  - 

ACCOUNT  EXECUTIVE 


VNU  Business  Publications,  a  leading  business-to-business  publishing  company  has 
a  great  opportunity  for  an  experienced  Account  Executive.  Responsibilities  include 
managing  existing  account  base  as  well  as  ongoing  new  business  development. 
Selling  responsibilities  Include  magazines,  websites,  e-newsletters,  and  event  spon¬ 
sorships.  Ideal  candidate  Is  a  team  player,  has  great  communication  skills,  and  develops 
long-term  client  relationships  and  makes  lots  of  calls.  Must  have  at  least  3 
years  ad  sales  experience, 

VNU  offers  competitive  salary  potential  to  earn  commissions.  We  also  have  a  com¬ 
prehensive  benefits  package  that  includes  a  401(k)  plan  and  a  pension  plan.  Send 
resume  with  cover  letter  indicating  salary  requirements  to: 

■^^vnu  business  media 

VNU  Business  Publications 
770  Broadway,  7th  Floor,  New  York,  NY  10003 
E-mail:  jobsii^ubusinesspublicationsusa.com 
Fax;  (646)  654-5357 


ADVERTISING 

ADVERTISING 

CLASSIFIED  ADVERTISING  MANAGER 


ADMINISTRATIVE 


PUBLISHER  for  NW  community  newspaper, 
grossing  $430M,  buy  out  possiblities.  Expe¬ 
rience  required  in  administrative, 
advertising  and  editorial.  Salary  DOE  -i-  bo¬ 
nus.  Please  send  responses  to: 

Box  3033,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


AD  MANAGER,  Zone  4,  Semi-weekly.  Non- 
daily  ad  experience  a  must.  Salary,  bonus, 
401(k),  health  insurance.  Send  resume  to: 
|obs@republicnewspapers.com 
Or  fax  to  (865)  675-0675 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

CLASSIFIED  ADVERTISING  MANAGER 
The  Morning  Call  has  an  Immediate  opening 
for  a  Classified  Advertising  Manager.  This 
position  is  a  great  opportunity  for  an  ener¬ 
getic,  sales-driven  individual  seeking  new 
challenges. 

This  individual  will  lead  the  Classified  Adver¬ 
tising  Department  and  be  responsible  for 
working  with  the  Advertising  Director  to  es¬ 
tablish  short  and  long-term  sales  strategies 
and  lead  the  development  of  market  pro¬ 
grams  and  products  that  generate  revenue 
to  exceed  classified  advertising  goals,  as 
well  as  organizational  goals. 

The  ideal  candidate  will  have  an  in-depth 
knowledge  of  newspaper  and  on-line  adver¬ 
tising  with  2-5  years  classified  sales  man¬ 
agement  experience.  Must  be  a  good  prob¬ 
lem-solver,  decisive,  and  an  exceptional 
communicator.  College  degree  in 
marketing,  advertising,  or  business  required. 
Forward  cover  letter  with  resume  to: 

The  Morning  Call 
Attn:  LorlAnn  Wukitsch 
Senior  Director  of  Advertising 
101  North  6th  Street,  Allentown,  PA  18101 
We  are  an  Equal  Opportunity  Employer 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


ADVERTISING 


Digital  Media  Classifieds  is  seeking  two 
National  Market  Development  Managers,  lo¬ 
cated  in  Denver,  CO  and  Columbia,  SC.  Since 
1997  we  have  established  working  rela¬ 
tionships  with  many  major  newspaper  pub¬ 
lishing  companies.  We  offer  14  television 
and  streaming  video  products  that  have 
proven  to  be  highly  profitable  for  our 
clients.  Responsibilities  for  this  position 
are: 

•  Presenting  business  plans 

•  Implementing  product  launches 

•  Training  Sales  Representatives 
Requirements  for  this  position  include: 
•Working  knowledge  of  major  classifieds 

verticals 

•  Knowledge  about  Marketing,  Systems,  In¬ 
ternet,  and  Advertising  departments 

•  Communication/Presentation  Skills 

•  Experience  in  training  representatives 

•  Ability  to  hire  and  manage  a  staff 

•  Experience  with  budgets 

•  Travel  20  to  24  weeks  (no  weekends) 
Salary/bonus  plan  depend  on  experience. 
We  offer  medical,  dental,  vision,  401(k), 
and  travel  club  memberships.  Please  E-mail 
resume  and  salary  history  to  A.  Shealy: 
administration@digitalmediaclasslfieds.com 


CLASSIFIED  ADVERTISING  MANAGER 
The  Daily  News  Journal,  an  18,000  AM  in 
Murfreesboro,  TN,  is  looking  for  a 
Classified  Ad  Manager  to  join  our  team  of 
professionals.  Murfreesboro  is  situated  in 
the  heart  of  beautiful  Middle  Tennessee, 
one  of  the  fastest  growing  markets  in  the 
country.  This  is  a  great  opportunity  for  a 
proven  professional.  The  challenges  are 
great,  but  so  are  the  rewards.  The  successful 
candidate  will  be  a  creative  communicator 
with  stellar  interpersonal  skills,  and  a 
strong  working  knowledge  of  classified  ad¬ 
vertising.  Good  computer  skills  and  knowl¬ 
edge  of  the  Internet  are  a  plus.  Send  resume 
with  cover  letter  and  salary  history  to: 

Tom  Larimer,  Publisher 
The  Daily  News  Journal 
224  North  Walnut  Street 
Murfreesboro,  TN  37130 
Fax:  (615)  848-9405 
E-mail:  larimer@dnj.com 


ADVERTISING  MANAGER 
in  Griesheim,  Germany 
Innovative,  charismatic  advertising  manager 
sought  for  European  Stars  and  Stripes,  the 
independent  daily  newspaper  published  for 
the  U.S.  military  throughout  Europe.  You  will 
supervise,  tram  and  monitor  the  advertising 
staff,  including  account  executives,  classi¬ 
fied,  graphics,  and  administrative  support 
staff.  We  need  a  successful  mentor  to  moti¬ 
vate  our  sales  team.  Qualifications:  2  or 
more  years  experience  managing  an  adver¬ 
tising  department  for  a  daily  newspaper.  Ex¬ 
perience  developing  and  implementing  com¬ 
mercial  advertising  programs.  Commercial 
newspaper  experience  selling  retail  and/or 
general  advertising.  Knowledge  of  co-op  ad¬ 
vertising  programs  and  obtaining  insert 
business.  Completion  of  a  bachelor's 
degree  In  business,  advertising,  marketing 
or  a  related  field  or  comparable  work  expe¬ 
rience.  Experience  in  PC  &  MAC  programs 
such  as  QuarkXPress,  Photoshop, 
PowerPoint,  Excel  and  Word.  Preferred 
qualifications:  Minimum  of  3  years  supervi¬ 
sory  experience  working  in  a  media  sales 
environment.  Experience  in  working  with 
market  research  surveys  and  statistical 
data.  Experience  developing  multi-media 
marketing  and  promotional  campaigns.  Abil¬ 
ity  to  speak  German.  Conditions  of  Employ¬ 
ment:  Requires  a  National  Agency  Check, 
U.S.  citizenship,  occasional  evening  and 
weekend  work,  some  international  travel. 
Housing  and  benefits  make  the  package 
competitive  and  attractive.  Annual  salary 
$50,000  -$60,000,  based  on  experience. 
Send  resume  to  European  Stars  and 
Stripes,  Unit  29480,  ATTN:  NAF  Personnel, 
APOAE  09211;  or  E-mail  to: 

]obs@mail. estripes.osd.mil 
or  FAX  to:  011-49-6155-601421.  Stars  and 
Stripes  is  an  Equal  Opportunity  Employer. 


Freedom  Newspapers  of  NM  (FNNM)  is 
seeking  an  experienced,  hands-on 
Classified  Advertising  Manager  for  our 
newspapers  in  Eastern  New  Mexico. 
Reporting  to  the  Advertising  Director,  the 
Classified  Manager’s  responsibilities  include 
all  direct  and  telemarketing  classified  sales 
efforts  for  FNNM  as  well  as  classified  display, 
online,  and  classified  niche  products. 
The  Manager  will  oversee  the  classified  de¬ 
partment  of  three  newspapers,  a  shopper, 
and  a  military  publication. 

Position  requires  product  development  ca¬ 
pability,  revenue  forecasting  and  sales  de¬ 
velopment  skills,  contract  negotiation,  out¬ 
side  sales  experience  and  computer  savvy. 
The  successful  candidates  will  have  a  proven 
track  record  in  leading  a  sales  team  to 
success,  a  leader  with  a  marketing  focus 
who  understands  what  our  customers  want 
and  can  deliver  products  and  services  to 
meet  those  expectations. 

Classified  sales  experience,  preferably  in 
print  media  and  two  to  three  years  of  sales 
management  or  leadership,  is  required.  Ex¬ 
cellent  written  and  oral  communications 
skills  and  the  ability  to  excel  in  a  fast-paced 
environment  are  necessary.  Knowledge  of 
Microsoft  Office  is  not  required  but  will  be 
useful. 

FNNM’s  classified  department  is  Mac  based 
and  uses  Baseview  as  a  front  end  system. 
Position  is  salary  plus  competitive  commis¬ 
sion  and  performance  bonuses.  Benefit 
package  includes  401  (k),  pension  plan,  paid 
vacation  and  sick  leave,  health  &  dental 
insurance. 

FNNM  (Freedom  Newspapers  of  NM)  is  an 
established  but  growing  company  in 
Eastern  New  Mexico  owning  three  newspa¬ 
pers  combined  circulation  of  16,000,  a 
printshop,  a  shopper,  several  niche  publica¬ 
tions,  sales  for  the  local  military  paper,  and 
we  offer  commercial  web  printing. 
Community  involvement  and  awareness  is  a 
mam  focus  for  our  company.  To  apply  send 
resume  with  references  to: 

AD  DIRECTOR,  C/0  FNNM,  P.O.  Box  1689, 
Clovis,  NM  88102 

Or  E-mail  to:  tdvise@link.freedom.com 

Closing  date  Friday,  September  13,  2002 


ADMINISTRATIVE 

ADMINISTRATIVE 

ASSOCIATE  PUBLISHER 


VNU  Business  Publications,  a  leading  business-to-business  publishing  company  has 
a  great  opportunity  for  an  Associate  Publisher  to  join  one  of  our  flagship  retail  magazines. 
Vi/ill  manage  and  direct  the  day-to-day  sales  operations  of  the  publication  including  market¬ 
ing  and  promoting  the  publication  to  advertisers  and  prospective  clients.  In  addition,  will 
manage  own  key  accounts. 

Candidate  must  have  at  least  5  years  ad  sales  experience  with  3  years  supervisory 
experience.  Must  have  good  verbal  and  written  skills.  Knowledge  of  MSWord,  Excel 
and  PowerPoint  a  plus. 

We  offer  a  great  work  environment  plus  an  excellent  benefits  package.  Please  send 
resume  with  a  cover  letter  indicating  salary  requirements  to: 

^^vnu  business  meiJia 

Attn:  Human  Resources  Department  -  ej 
770  Broadway,  7th  Floor,  New  York,  NY  10003 
Or  Fax  (646)  654-5357 

Or  E-mail:  jobs@vnubusinesspublicationsusa.com 


'M. editorandpubli5her.com 
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ADVERTISING 


Midwest  group  of  weekly  newspapers  in  a 
major  market  is  looking  for  ADVERTISING 
SALES  PROFESSIONALS  who  have  a  proven 
record  of  accomplishment  in  retail  advertising 
sales  management.  If  you  are  a  team 
player  who  can  motivate,  properly  direct  a 
sales  team  and  are  looking  for  a  career  po¬ 
sition  with  a  growing  company,  let’s  talk. 
Our  managers  enjoy  a  fine  compensation 
and  benefits  package  and  our  location  is 
great.  Send  your  resume  with  a  cover  letter 
outlining  your  qualifications  and  salary  history 
to: 

Box  3019,  Editor  &  Publisher  Classifieds  i 
770  Broadway,  7th  Floor 
New  York,  NY  10003  | 


NATIONAL  ADVERTISING  MANAGER  | 
For  the  Lexington  Flerald-Leader,  circulation  | 
116,935  daily  and  148,441  on  Sunday,  We  I 
need  a  high-energy  and  enthusiastic  manager  | 
with  a  positive  attitude  to  lead  our  national  ad-  i 
vertising  department. 

Located  in  the  heart  of  bluegrass  country,  i 
Lexington,  KY  is  a  great  place  to  raise  a 
family.  It's  the  major  financial,  educational,  [ 
cultural,  medical  and  retail  hub  for  all  of  | 
Central  and  Eastern  Kentucky  plus  being  | 
the  home  of  the  University  of  Kentucky.  We  I 
value  our  employees  and  offer  a  salary  that  i 
is  competitive  on  both  a  local  and  national  ; 
level  along  with  excellent  benefits  and  a 
great  working  environment.  Respond  by 
sending  resume  and  salary  requirements  to  \ 
Cindy  Frazer,  Employment  Coordinator,  Lex-  j 
ington  Herald-Leader,  100  Midland  Avenue,  | 
Lexington,  KY  40508.  i 

Fax  (859)  231-3584  I 

Or  E-mail:  cfrazer@herald-leader.com 


KEY  ADVERTISING  MANAGER 
The  Fayetteville  Observer,  a  progressive, 
family-owned  65,000  circulation  daily  noted  ; 
for  award  winning  journalism,  award  winning  j 
printing  quality  and  community  service  I 
seeks  to  build  management  talent  by  hiring  i 
a  key  experienced  advertising  manager  to  I 
fill  one  of  three  possible  positions.  Either  a  | 
retail  manager,  national  manager  or 
possible  assistant  Advertising  Director  will 
be  hired  as  a  part  of  our  management 
team.  Market  is  highly  retailed  with  virtually 
every  major  national  chain  and  a  lively  local 
advertising  market.  Position  will  be  required 
to  develop  and  maintain  strategic  customer  ! 
relationships,  supervise  a  large  sales  staff  j 
from  in  the  field,  develop  and  deliver  adver-  ^ 
tising  proposals,  understand  and  use  market 
research  and  coach  and  motivate  a  * 
team  to  surpass  advertising  sales  goals,  j 
Bachelor's  degree  in  business  or  journalism  ! 
preferred  and  2  years  experience  in  key  ! 
sales  or  management  role  desired. 

Market  is  located  in  southeastern  North  ! 
Carolina  with  easy  access  to  beaches  and  j 
mountains.  Great  schools  and  vibrant  i 
mid-sized  community.  ; 

Send  letter  and  resume  to: 

Parks  Rogers,  Advertising  Director  i 
The  Fayetteville  Observer  I 

P.O.  Box  849,  Fayetteville,  NC  28302  ! 

rogersp<^ayettevillenc.com  I 


NEWS 

makes  the  difference. 


ADVERTISING 


LEADS  CHANGE 
SEES  OPPORTUNITIES 
DOES  THE  RIGHT  THING 
GETS  RESULTS 

Do  these  words  describe  you?  If  you  are  an 
experienced  Advertising  manager  who  fits 
this  description,  you  could  be  the  ideal  can¬ 
didate  for  our  Retail  Ad  Manager  position. 
The  News  &  Record  in  Greensboro,  NC  is  a 
mid-size  daily  recently  named  by  E&P  as 
one  of  the  “10  that  do  it  right."  Owned  by 
privately  held  Landmark  Communications, 
the  News  &  Record  prides  itself  on  being 
focused  on  revenue  and  circulation  growth, 
award-winning  journalism  and  delighting  our 
customers,  both  readers  and  advertisers. 
As  Retail  Ad  Manager,  you  will  lead  the  local 
retail  and  key  accounts  teams,  helping  the 
News  &  Record  achieve  competitive  advan¬ 
tage  through  developing  people,  improving 
productivity  and  delighting  customers.  A 
key  responsibility  will  be  to  develop  sales 
and  management  talent.  The  ability  to 
create  a  department  that  teaches  and  in¬ 
spires  others  to  recognize  and  capitalize  on 
sales  opportunities  is  critical.  Greensboro 
offers  great  quality  of  life,  colleges  and  uni¬ 
versities  galore,  and  easy  weekend  getaways 
to  the  beach  and  mountains.  Bachelor’s  de¬ 
gree  and  five  years  of  newspaper 
advertising  experience  required.  If  you  pos¬ 
sess  strong  leadership  skills  and  a  demon¬ 
strated  ability  to  lead  change,  and  if  you  are 
looking  for  a  position  with  tremendous  po¬ 
tential  for  advancement  in  a  top-notch 
media  company,  send  your  resume  to 
Sheby  Luck  Newton,  Recruitment  Coordina¬ 
tor,  The  News  &  Record,  P.O.  Box  20848, 
Greensboro,  NC  27410. 

E-mail:  employment@news-record.com 


ADVERTISING  SALES 

Looking  to  grow  with  a  great  company?  Join 
Pacific-Sierra  Publishing's  highly  effective 
sales  teams  in  California  with  opportunities 
in  the  Central  Valley  and  Central  Coastal  re¬ 
gions!  If  you  thrive  on  the  challenge  of  de¬ 
veloping  creative  marketing  strategies  that 
will  enhance  advertising  results  and  you 
possess  the  ability  to  collaborate  with  cus¬ 
tomers  to  develop  long-term  relationships, 
we  want  to  talk  to  you.  Qualified  candidates 
are  results  driven,  customer  focused  and 
have  a  proven  record  of  success.  We  offer 
a  comprehensive  benefits  package  in  a  cas¬ 
ual,  yet  professional  environment.  Send  re¬ 
sume  to:  J.  Peltier,  PS  Publishing,  P.O.  Box 
738,  Merced,  CA  95341,  or  E-inail  resume 
to:  ]illp@pspub.com 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


CIRCULATION 


CIRCULATION  j 

;  SALES  AND  MARKETING  MANAGER  ! 

I  The  Fayetteville  Observer,  a  64,000  family-  ] 

I  owned  daily  in  southeastern  North  Carolina  I 
is  looking  for  an  experienced  circulation  | 
marketing  professional  to  continue  our  ^ 
trend  of  circulation  growth.  The  Sales  and 
Marketing  Manager  will  be  responsible  for 
all  home  delivery  and  single  copy  circulation 
sales  efforts  to  include  NIE,  telemarketing, 
direct  mail,  kiosk,  event  marketing,  crews, 
third  party  sales,  point-of-purchase  promo-  , 

tions,  NIE,  and  carrier  sales  promotions.  1 
I  Candidates  should  have  a  proven  track  rec- 
i  ord  in  developing  and  implementing  sue-  | 
i  cessful  sales  programs  in  competitive  mar-  i 
I  kets.  We  offer  an  excellent  compensation 
j  and  benefit  package  with  one  of  the  best 
I  401(k)  plans  in  the  industry.  We  are  an  All 
I  America  City  and  offer  an  excellent  area  of 
j  the  country  to  live  and  raise  a  family.  Send 
I  letter  and  resume  with  salary  history  to:  i 

*  Frank  Mastromarino,  Circulation  Director  | 

:  The  Fayetteville  Observer  i 

'  P.O.  Box  849,  Fayetteville,  NC  28302  j 

mastromarinofi^ayettevillenc.com  ! 

CIRCULATION  DIRECTOR 

j  HomeTown  Newspapers,  Howell,  Michigan,  ; 

1  is  located  in  the  state’s  fastest  growing  and 
I  most  affluent  counties.  Our  daily  has  a  paid  i 
I  circulation  of  13,000/15,000.  We  are  look-  [ 
i  ing  for  the  person  who  can  take  us  to  j 
20,000.  We  also  have  four  paid  weekly  : 
newspapers  and  a  successful  50,000-piece 
shopper. 

Our  ideal  candidate  has  strong  circulation 
'  experience  with  strengths  in  team 
leadership  and  marketing.  He/she  should 
be  innovative  and  motivated  by  the  opportu- 
,  nity  to  make  an  important  and  immediate  i 
impact.  Join  us  and  you  are  joining  an  es-  i 
tablished,  solid  company  that  expects  to  i 
produce  the  best  daily  newspaper  In  Michi-  ! 
gan.  If  interested,  please  fax  resume  to: 

(517)548-5545 

CIRCULATION  DIRECTOR  I 

I  Medium  sized  Northeast  daily  and  Sunday 
I  searching  for  a  person  to  manage  its  circu- 
j  lation  department  and  grow  circulation  in 
the  communities  we  serve.  Must  be  an  ex¬ 
cellent  manager,  innovator  and  have  strong 
people  skills.  Ideal  position  for  well-rounded  | 
circulator  at  a  small  daily  interested  in  pro-  i 
fessional  growth.  Please  send  resume  to:  | 

j  Box  3024,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

A  major  metro  daily  is  seeking  a  MANAGER 
i  OF  HOME  DELIVERY  SALES.  The  position  is  i 
■  responsible  for  the  developing  and  success-  | 
fully  implementing  program  which  will  con¬ 
tinue  recent  increases  in  home  delivery  vol¬ 
ume  and  retention.  Duties  include  hiring, 

[  training  staff,  annual  budget  preparation 
:  and  expense  control,  and  the  preparation  of  j 
I  performance  reporting.  The  ideal  candidate  j 
!  will  have  a  university  degree,  five  years  j 
;  home  delivery  sales  experience.  Please  re-  ; 
spond  to:  ! 

Box  3039,  Editor  &  Publisher  Classifieds  | 
770  Broadway,  7th  Floor  ; 

I  New  York,  NY  10003 

!  E-mail :  [ 

mmacmahon@editorandpublisher.com  j 


CIRCULATION 


CIRCULATION  DIRECTOR 
A  unique  opportunity  for  the  right  candidate. 
The  Daily  Breeze,  a  Copley  newspaper,  is  a 
daily  publication  based  in  Torrance,  CA  with 
daily  circulation  of  77,000,  serving  the  14 
communities  that  make  up  the  South  Bay. 
This  key  opening  will  be  responsible  for  sell¬ 
ing,  retention  and  customer  service. 
Responsibilities  include  the  direction  and 
strategic  oversight  of  the  department,  in¬ 
cluding  telemarketing  sales,  door-to-door 
and  kiosk  sales,  marketing  and  promotions, 
NIE,  single  copy  sales,  budgeting,  forecast¬ 
ing,  customer  retention  and  community  rela¬ 
tions. 

You  should  have  significant  experience  with 
a  mid-size  daily.  College  degree  is 
preferred.  This  new  leader  should  have  a 
proven  and  successful  track  record  in  direc¬ 
ting  a  sales  team  in  competitive  situations. 
He  or  she  is  likely  to  be  a  high-energy  director 
with  a  vision  for  growth  and  a  creative 
side  that  motivates  staff. 

Strong  communicator  capable  of  directing 
new  database  management  techniques  to 
secure  our  best  new  customers.  PC 
literacy,  excellent  skills  in  MS  Excel  and 
Word  and  familiarity  with  the  Web  required. 
Experience  with  circulation  computer  sys¬ 
tems  and  a  valid  driver  license  required. 

You  will  join  a  company  with  an  outstanding 
reputation  and  excellent  benefits.  Qualified 
applicants  should  fax  their  resume, 
including  cover  letter  and  salary  history,  to 
Human  Resources  at:  (310)  540-9455; 
E-mail  to:  jobs@dailybreeze.com  or  mail  to: 

Daily  Breeze 
Attn:  Human  Resources 
5215  Torrance  Blvd. 

Torrance,  CA  90503 


CIRCULATION  DIRECTOR 
The  Middle  Georgia  Newspaper  Group,  a 
Knight  Ridder  group  of  2  newspapers  and  a 
weekly  shopper,  is  searching  for  an  experi¬ 
enced  Circulation  Director  to  run  its  circula¬ 
tion  distribution  and  marketing  function  for 
a  30  county  area  in  Middle  Georgia. 
Position  located  in  downtown  Macon,  GA. 
Ideal  candidate  would  be  a  college 
graduate,  aggressive  and  dedicated  to 
growing  circulation,  have  creative 
marketing  skills,  and  proven  circulation  di¬ 
rection  experience.  Position  carries  excellent 
salary,  benefits  and  potential.  Send  resume 
to: 

resume@macontel.com  or  Fax: 

(478)  7444498  Human  Resources 
The  Macon  Telegraph 
P.O.  Box  4167,  Macon  GA  31208 


MID-ATLANTIC  major  metro  newspaper  is 
currently  looking  for  successful  door-crew 
sales  contractors  to  gain  home  delivery 
subscriber  market  share.  Competitive  com¬ 
missions  and  a  generous  volume  bonus 
package  make  this  a  unique  opportunity. 
Only  aggressive,  self-motivated  contractors 
need  apply.  Market  tests  preferred.  Call: 

(215)  854-2609 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


20  KDITOK& PUBLISHER  CLASSIFIKDS  SEPTE.M  BKR  2.  2002 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CIASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBHSHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


CIRCULATION 


VICE  PRESIDENT  OF  CIRCULATION 

The  Chicago  Sun-Times  is  seeking  a  Vice 
President  of  Circulation  and  Customer  Serv¬ 
ice  for  the  Sun-Times  as  well  as  for  the 
Daily  Jerusalem  Post,  the  International  Jeru¬ 
salem  Post  and  the  Jerusalem  Report,  with 
responsibility  for  the  distribution,  transpor¬ 
tation,  administration,  sales,  retention,  mar¬ 
keting  and  merchandising  of  these  tabloid 
and  broadsheet  products  in  Chicago,  Jeru¬ 
salem  and  internationally.  Manage  a  depart¬ 
ment  of  250  with  unionized  and  non-unionized 
employees,  plus  1,000  contractors  and 
agents  and  manage  a  multi-million  operating 
budget.  Manage  customer  service  center 
handling  one  million  calls  per  year. 

The  successful  candidate  must  have  a  mini¬ 
mum  of  a  bachelors  degree  in  marketing  or 
its  equivalent  plus  six  years  management 
experience  in  an  industry  leading  sales  and 
marketing  environment.  Must  have  suc¬ 
cessful  experience  managing  major  market 
circulation  department  (circulation: 
350,000-r);  managing  union/non-union 
workforce;  building  and  maintaining 
multi-property  newspaper  and  sales  distri¬ 
bution  alliances;  organizing  and  managing  a 
customer  service  center;  and  marketing 
and  positioning  both  broadsheet  and  tabloid 
newspapers. 

Please  respond  to: 

Human  Resources  Department 
Chicago  Sun  Times 
401  N. Wabash  Avenue 
Chicago,  IL  60611 
FAX:  (312)  321-2288 
hr@suntimes.com 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


BORDER  EDITOR 

For  a  new  community  weekly  located  in  his¬ 
toric  Piedras  Negras,  Mexico  (border  with 
Eagle  Pass).  Spanish  language  essential. 
Send  resume  to: 

dreyesvaldes@hotmail.com 


BUSINESS  REPORTERS:  Freedom  Communi¬ 
cations  Inc.  is  seeking  high-energy 
reporters  to  cover  business  for  a  monthly 
publication  in  Eastern  North  Carolina.  Ideal 
candidates  must  demonstrate  initiative,  a 
strong  competitive  spirit,  solid  writing  skills 
and  extensive  knowledge  of  business.  Send 
clips,  cover  letter  and  resume  to: 

Al  Johnson,  Freedom  ENC  Communications 
P.O.  Box  777,  Havelock,  NC  28532 


CLASSIFIED  ADVERTISERS: 


If  YOU  don’t  SEE  A 


CATEGORY  TH.AT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


888.825.9149 


-HELP 


!  EDITORIAL 

I  - 

!  ASSISTANT  CITY  EDITOR,  ENTERPRISE 
1  This  leader  will  oversee  a  new  team  that  is 
designed  to  be  ahead  of  popping  trends,  all 
;  over  breaking  news  and  a  constant  source 
I  of  surprise  and  hard-to-find  information  for 
j  readers  of  The  Indianapolis  Star.  This  editor 
!  must  be  a  broad  thinker,  well  read, 

I  informed  on  a  wide  array  of  issues  and  be- 
I  come  highly  attuned  to  the  pulse  of  Central 
j  Indiana  and  its  people.  This  editor  will  be 
i  well  versed  on  various  reporting  tools  - 
!  from  documents  to  databases  -  and  a  good 
I  coach  and  motivator  in  their  use  by  reporters. 

This  editor  will  have  a  keen  grasp  of 
i  the  fundamentals  of  storytelling  and  a 
!  honed  talent  for  editing  copy.  Among  the 
I  management  skills  required  will  be  a  deft 
I  ability  to  develop  quick  turnaround  stories 
i  that  have  depth  and  breadth  and  a  canny 
I  ability  to  have  his/her  team  regularly  pro- 
i  ducing  stories  even  as  some  work  on  long- 
!  er-term  pieces.  Schedule:  Tuesday  -  Satur- 
j  day,  10  a.m.  to  7  p.m.,  though  days  and 
I  hours  could  change  depending  on  news 
,  events  and  other  needs. 

Reports  to:  Assistant  Managing  Editor,  Proj- 
:  ects. 

[  Send  cover  letter  and  resume  to  Janet  Wil- 
j  liams.  Assistant  Managing  Editor,  Projects, 
!  The  Indianapolis  Star,  307  N.  Pennsylvania, 
Indianapolis,  IN  46206. 

E-mail:  jwilliams@indystar.com 


MANAGING  EDITOR 

I  The  Hickory  Daily  Record,  a  22,000- 
I  circulation  Media  General  owned  daily  in 
'  Western  North  Carolina  is  seeking  an  expe¬ 
rienced  editor  to  lead  the  newsroom.  Suc- 
j  cessful  candidate  must  possess  superior 
I  leadership,  writing  and  editing  skills.  Must 
be  courageous  and  understand  the  impor¬ 
tance  of  local  content  in  community  news¬ 
papers!  Must  have  vision  and  the  ability  to 
plan,  organize  and  execute  a  readership 
growth  strategy.  We  are  in  a  vibrant,  growing 
market  45  minutes  from  the  mountains 
and  1.5  hours  from  Charlotte,  NC.  This  is  a 
:  tremendous  opportunity  for  the  right  candi- 
'  date.  Please  send  cover  letter  and  resume 
i  to  David  King,  Publisher,  Hickory  Daily  Rec¬ 
ord,  P.O.  Box  968,  Hickory,  NC  28603. 

'  Or  E-mail:  dking@hickoryrecord.com 

_ 

ASSISTANT  TO  THE  EDITOR 
We  have  an  immediate  opening  to  assist 
the  Editor  of  The  Hollywood  Reporter.  This 
:  position  is  crucial  to  the  overall  management 
j  of  the  department.  Responsibilities  include 
handling  all  budgeting  and  expense 
reports,  coordinating  editor’s  meetings, 
travel  and  event  coverage  through  interacbon 
with  publicists  and  outside  vendors, 
i  Must  be  organized,  able  to  multi-task  and 
’  work  in  a  fast-paced  environment.  Excellent 
communication  skills  required.  Knowledge 
of  Microsoft  Word  and  Excel  a  must!  A  college 
degree  with  at  least  3  years 
[  experience  in  an  administrative  environment 
[  with  some  knowledge  of  a  daily  publication. 
!  Send  resumes  to:  VNU  Human  Resources 
1  5055  Wilshire  Blvd.  Suite  600  Los  Angeles, 
j  CA  90036  or  FAX  to:  (323)  525-2211 

I  EDITORS:  If  you  responded  to  an  ad  in 
j  March/April  editions  seeking  an  executive 
!  editor  at  The  Daily  Herald  in  Provo,  Utah, 
please  contact  attorney  Jeri  L.  Allphin  at: 

I  (801)3734912. 


EDITORIAI. 


I  BUSINESS  EDITOR 

!  The  Charleston  (W.VA)  Gazette  is  looking 
for  a  business  editor  to  report  and  write  on 
business  on  a  city  and  state  level.  The  editor 
'  would  be  responsible  for  daily  business 
!  coverage  as  well  as  two  business  sections 
'  a  week.  The  business  editor  should  have 
:  the  ability  to  find  stories  and  motivate 
others  on  the  business  team. 

COPY  EDITOR 

I  The  Gazette  also  has  an  opening  for  a  copy 
I  editor.  Qualified  candidates  should  have 
!  strong  editing  and  grammatical  skills.  Expe- 
;  rience  in  laying  out  and  designing  news  and 
j  feature  pages  is  a  plus.  Proficiency  with 
QuarkXPress  is  a  must. 

The  award-winning  Gazette  is  West 
Virginia's  largest  newspaper  with  a  51,000 
daily  circulation,  91,000  on  Sunday.  We're 
1  the  morning  newspaper  in  the  state  capital. 

I  We’re  close  to  many  outdoor  recreation  op- 
:  portunities  from  whitewater  rafting  to 
skiing.  We  offer  competitive  salary  and  full 
benefits,  401(k).  Send  your  resume  and 
work  samples  to  Rosalie  Earle,  managing 
I  editor.  The  Charleston  Gazette,  1001  Virginia 
!  Street  East,  Charleston,  WV  25301 . 


CITY  EDITOR  needed  for  17,000  AM  daily. 

I  (Current  c.e.  taking  new  role.)  Ideal  candidate 
J  will  have  daily  newsroom  experience,  i 
i  ability  to  connect  with  community,  and  will  | 
,  be  ready  to  lead  seven-person  news  team.  , 
Responsibilities  Include  coaching/editing  ex-  i 
;  perienced  and  rookie  reporters,  occasional 
i  reporting  and  editorial  writing,  personnel 
j  evaluations,  etc.  Cover  letter  (including  sal- 
;  ary  history),  resume,  references,  clips:  Steve 
i  Miller,  managing  editor,  Idaho  State  Journal, 
j  P.O.  Box  431,  Pocatello,  ID  83204; 

'<  E-mail  smiller@journalnet.com 

Applications  through  Sept.  30th. 


DESKTOP  PUBLISHER/PAGE  DESIGNER  ; 
I  Needed  to  produce  weekly  community 
'  newspaper  in  this  Caribbean  paradise.  Must 
'  be  Mac  savvy,  proficient  in  QuarkXPress, 
Photoshop  and  other  related  software,  have 
!  strong  organizational  and  layout  skills.  Also 
i  must  be  a  stickler  for  detail,  be  able  to 
'  write  headlines  and  cutlines,  and  to  work  ef-  | 
j  ficiently  under  deadline  pressure.  | 
j  Journalism  degree  a  plus.  Salary  ; 

S350/week.  Rush  resume,  samples  to  Box  | 
I  3010,  Editor  &  Publisher,  770  Broadway,  | 
!  7th  Floor,  New  York,  NY  10003. 

■  EDITORIAL  WRITER 

I  The  Portland  Press  Herald/Maine  Sunday  j 
i  Telegram  seeks  an  experienced,  energetic.  ; 

talented  and  highly  productive  editorial  writ-  ' 
i  er/op-ed  columnist  for  its  award-winning  ed-  ! 
I  itorial  staff.  We're  seeking  someone  who  ; 

can  write  in  volume  when  needed,  but  also  i 
I  can  craft  longer  pieces  looking  at  issues  in  ! 
great  depth.  College  degree  and  at  least 
three  years  as  a  full-time  reporter,  columnist,  i 
J  copy  editor  or  editorial  writer  at  a  daily 
I  newspaper.  Knowledge  of  environmental  ! 
'  topics  would  be  a  plus.  Women  and  minority  | 
candidates  are  urged  to  apply.  Send  | 
j  resume  and  clips  to  “Editorial  Writer  ! 
;  Search”,  Portland  Press  Herald/Maine  Sun-  | 
[  day  Telegram,  Human  Resources  Office, 
P.O.  Box  1460,  Portland,  ME  04101.  EOE 


FRESH  START:  New  Challenge! 
50  Major  Media  Companies. 
Over  100  Positions  Available 
www.MediaRecruiter.com 


EDITORIAL 


HEALTH  EDITOR 

The  Seattle  Times  seeks  an  assigning 
editor  to  help  develop  a  newly  formed 
Health/Aging  Team.  Editor  will  help  create 
the  vision  as  well  as  execute  it;  he  or  she 
must  have  a  strong  news  sense,  a  consum¬ 
er-oriented  focus  and  the  ability  to  oversee 
daily  news  and  long-term  protects.  Respon¬ 
sible  for  a  five-reporter  team  that  writes 
across  departments  for  both  news  and  fea¬ 
ture  sections.  Health  editor  also  plans  and 
coordinates  weekly  hearth  pages  and  must 
be  able  to  work  collaboratively  across  de¬ 
partment  lines  with  Business  News,  seat- 
tletimes.com,  features  and  other  sections. 
To  apply,  send  resume,  cover  letter  and 
clips  to  Patricia  Foote,  AME/Hiring  &  Staff 
Development,  P.O.  Box  70,  Seattle,  WA 
98111. 


HEALTH  REPORTER 

The  Seattle  Times  seeks  an  aggressive, 
versatile  beat  reporter  to  cover  hearth  and 
medical  issues.  This  reporter  needs  the 
skills  to  stay  on  top  of  a  far-flung  beat, 
break  news,  generate  Page  1  enterprise, 
write  features  and  explain  how  complicated 
trends  in  health  issues  -  such  as  declining 
Medicaid  payments  to  doctors  -  affect  real 
people.  This  person  also  needs  the  versatility 
to  produce  consumer-focused  articles  for 
the  Hearth  Page.  Ability  to  work  as  part  of 
the  health/aging  team  is  a  must. 
Candidates  should  have  five  years  of 
metro-daily  experience.  To  apply,  send  re¬ 
sume.  cover  letter,  clips,  story  ideas  and  a 
brief  description  of  your  approach  to  the 
beat  to  Patricia  Foote,  AME/THinng  &  Staff 
Development,  The  Seattle  Times,  P.O.  Box 
70,  Seattle,  WA  98111. 


INVESTIGATIVE  REPORTER 
The  News-Leader  in  Springfield,  MO,  is  look¬ 
ing  for  an  investigative  reporter  who  can 
nail  a  story  even  when  people  won’t  talk. 
We’re  searching  for  a  journalist  accustomed 
to  daily  gumshoeing,  knowledgeable  about 
filing  FOI  requests  and  adept  at  mining 
databases.  The  News-Leader  is  a  65,000 
daily.  92,000  Sunday  newspaper  that  pub¬ 
lishes  in  the  Ozark  Mountains.  We  are  an 
equal  opportunity  employer  dedicated  to  en¬ 
terprise  and  investigative  reporting  and  nar¬ 
rative  storytelling.  Please  send  clips  and  a 
resume  to  Executive  Editor  David  Ledford, 
Springfield  News-Leader,  651  Boonville, 
Springfield,  MO  65806.  Send  E-mail  to: 
dledford@springfi.gannett.com 

ASSISTANT  NEWS  EDITORS:  Will  make 
story  play  decisions  and  lay  out  daily  news 
sections.  Must  also  complete  the 
production  process  by  fitting  stories  and 
typesetting  pages.  Will  most  likely  work  on 
newly  created  zoned  local  news  sections, 
but  must  be  flexible.  Many  assistant  news 
editors  work  on  more  than  one  section  and 
fill  in  where  needed.  The  news  desk  handles 
the  layout  of  all  sections  of  the  newspaper. 
Assistant  news  editors  are  expected  to 
work  closely  with  the  backfield,  copy  desk, 
photo  and  graphics  in  pulling  together  the 
daily  news  report.  They  make  suggestions 
for  improving  stories  and  headlines.  They 
also  request  missing  art  elements  and  sug¬ 
gest  breakout  material  or  other  entry  points 
into  a  story.  Candidates  must  have 
excellent  news  judgment,  know  Hermes  lay¬ 
out  and  meet  strict  deadlines.  Contact  Karen 
Funfgeld  at: 

kfunfgeld@phillynews.com 
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EDITORIAL 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
Its  papers  in  Ft.  Lauderdale,  Kansas  City, 
Cleveland,  San  Francisco  and  Phoenix, 
We’re  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  lournalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
METRO  EDITOR 

The  East  Valley  Tribune,  an  award-winning 
100,000-circulation  daily  in  Mesa,  Ariz.,  is 
seeking  a  metro  editor  to  lead  our  daily 
news  coverage  efforts.  We’re  looking  for  a 
seasoned  journalist  and  a  creative  manager 
who  can  direct  a  team  of  five  assistant  edi¬ 
tors  and  more  than  30  reporters.  You’ll  do 
alll  this  in  the  beautiful,  fast-growing  and 
highly  competitive  East  Valley,  about  30 
minutes  from  Phoenix.  Should  have  at  least 
10  years  of  journalism  experience,  and  at 
least  three  years  of  management  experience. 
Send  a  letter,  resume  and  work  samples  to 
Pat  Rice,  Managing  Editor,  East  Valley  Tri¬ 
bune,  120  West  1st  Avenue,  Mesa,  AZ 
85210. 

NBA  REPORTER 

Maior  East  Coast  daily  newspaper  seeks  an 
experienced  Sports  Reporter  to  cover  an 
NBA  beat.  Candidates  must  have  experi¬ 
ence  on  a  professional  or  major  college 
sports  beat.  Women  and  minorities  are  en¬ 
couraged  to  apply.  Mail  resume,  clips  and 
references  to: 

Box  3020,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

RAIL  WRITER:  Will  write  5  or  6  zoned  rails 
on  lA  for  the  daily  paper.  Must  be  knowl¬ 
edgeable  about,  and  interested  in,  all  sec¬ 
tions  of  the  newspaper:  national/foreign 
news,  local  news,  sports,  features,  food 
and  business.  Will  need  to  read  as  many  as 
40  stories  a  night  and  quickly  summarize 
what  makes  them  newsworthy  and  compel¬ 
ling.  Ideally,  the  rail  should  inform  and 
entice.  Should  also  have  a  sense  of  what 
kinds  of  photos  and  graphics  can  work  in  a 
small  space.  Will  need  to  take  the  initiative 
in  talking  to  editors  in  all  departments  about 
what  their  reporters  and  columnists  are  do¬ 
ing.  Candidates  must  be  able  to  navigate 
Hermes,  adjust  quickly  when  things  change 
and  meet  strict  deadlines.  Contact  Karen 
Funfgeld  at:  kfunfgeld@phillynews.com. 


Call  us  about  our 
low  contract  rates! 
(888)  825-9149 


EDITORIAL 


New  England’s  best  mid-sized  newspaper,  | 
the  Portland  Press  Herald/Maine  Sunday 
Telegram,  seeks  talented  journalists  for 
three  positions.  If  you  want  to  work  for  a 
newspaper  that’s  good  and  getting  better, 
in  one  of  America’s  most  historic,  scenic 
and  livable  cities,  this  is  your  chance. 

WIRE  EDITOR 

This  is  a  key  position  in  our  news  operation.  ; 
The  wire  editor  scours  the  wires  for  regional,  ^ 
national  and  world  stories,  offers  guidance  on  . 
story  selection  at  our  daily  news  ' 
meeting,  and  tells  editors  about  stories  our 
reporters  should  follow.  This  editor  also  i 
helps  plan  and  design  our  Sunday  Insight 
section.  The  position  requires  at  least  5 
years’  experience  at  a  daily  newspaper  and  i 
previous  experience  as  wire  editor.  Make  i 
sure  your  packet  includes  a  cover  letter,  re- 
sume  and  your  views  on  why  wire  selection  ; 
is  important  to  today’s  readers.  Send  to 
Wire  Editor  Search. 

PAGE  DESIGNER/COPY  EDITOR 
We  are  looking  for  someone  to  help  design 
our  daily  news  pages,  including  our  Local 
and  State  front  and  lA,  and  edit  copy  as 
well.  The  ideal  candidate  possesses  excel¬ 
lent,  on-deadline  design  skills  and  has  at 
least  three  years’  experience  as  a  copy  editor 
and  designer  at  a  daily  newspaper. 
Make  sure  your  packet  includes  five  to  10 
examples  of  on-deadline  page  designs  and 
a  resume  and  cover  letter.  Send  to  Page 
Designer/Copy  Editor  Search. 

INFOGRAPHIC  ARTIST 

We  also  seek  an  information-graphic  spe¬ 
cialist  to  join  a  team  of  two  talented  illustra¬ 
tors.  The  position  requires  an  ability  to  turn 
complicated  material  into  cogent,  reader- 
friendly  charts  and  graphics,  often  on  dead-  ; 
line.  The  ideal  candidate  will  have  a  strong 
portfolio  of  infographic  work  and  some  daily 
newspaper  experience.  Demonstrated 
ability  to  work  well  on  deadline  is  a  must. 
Send  graphic  samples,  a  resume  and  cover 
letter  to  Infographic  Artist  Search, 

Human  Resources  Department 
Portland  Press  Herald/ 

Maine  Sunday  Telegram 
390  Congress  Street,  Portland,  ME  04101 


REPORTER 

A  leading  entertainment  and  media-trade 
publication  has  an  immediate  opening  for  a 
Reporter  to  cover  the  cable  TV  industry  in 
New  York  City.  You  must  have  the  ability  to 
work  in  a  fast-paced  deadline  driven  envi¬ 
ronment.  The  ideal  candidate  will  have  at 
least  3  years  of  reporting  experience,  pref¬ 
erably  with  daily  publication.  Knowledge  of 
TV  strongly  preferred.  Email  resumes  as 
word  document  attachments  immediately 
to:  entertainrecruit@vnubuspubs.com.  In  ad¬ 
dition,  mail  clippings  with  a  hard  copy  of 
your  resume  to:  VNU  Business  Publications, 
770  Broadway,  HR.  Dept  DS,  6th 
Floor,  NY,  NY  10003. 


REPORTER 

Commodities  newswire  seeks  Washington  : 
reporter  to  cover  USDA  and  other  agricul-  < 
tural/trade/congressional  beats.  Ag  and  | 
Washington  experience  helpful.  Resume  and  I 
clips  to  Terry  Wooten,  OsterDowJones 
Commodity  News,  90  Broad  Street,  17th 
Floor,  New  York,  NY  10004.  | 

twooten@osterdowjones.com  j 


EDITORIAI, 


REPORTERS  and  COPY  EDITORS 
We  asked  our  staff  why  you  should  work  at 
the  News  &  Record,  a  100,000-circulation  | 
daily  in  Greensboro,  NC.  They  said: 

“The  N&R  has  a  great  stable  of  storytellers  ; 
who  are  willing  to  share  their  tricks.  They  j 
helped  me  refine  my  craft.”  -  Kerry  Hall,  win-  i 
ner  of  the  2002  National  Press  Club  award  i 
for  excellence  in  geriatric  writing. 

"The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I’ve  ever  heard 
of."  -  Lydian  Bernhardt,  travel  editor. 

If  you  like  what  you  hear  and  have  at  least 
two  years  of  experience,  please  send  a  letter, 
resume  and  work  samples  that  demonstrate 
creativity,  initiative  and  news  judgment  to 
Sheby  Luck  Newton,  Recruitment 
Coordinator,  News  &  Record,  P.O.  Box 
20848,  Greensboro,  NC  27420. 


Small  daily  newspaper  seeks  energetic 
SPORTS  WRITER,  local  coverage  emphasis, 
high  school  and  community  youth  sports- 
baseball,  basketball,  soccer,  wrestling,  vol-  i 
leyball  etc.  Writing  and  page  layout,  i 
Benefits.  Contact  Tena  Williams,  501  Dock 
Street,  Ketchikan,  Alaska  99901,  (907) 
225-3157,  or  E-mail:  tenaw@aptalaska.net 

SPORTS  REPORTER  II 

The  Town  Talk,  a  40,000  Gannett  daily  in 
central  Louisiana,  has  an  immediate 
opening  for  its  high  school  writer.  While  the 
primary  focus  is  on  high  schools,  there  will 
be  opportunities  to  cover  more  than  just 
preps.  We  do  put  an  emphasis  on  girls  cov¬ 
erage  as  we  are  home  to  some  of  the  top 
basketball  and  softball  programs  in  the 
state.  1-3  years  experience  required.  Send 
cover  letter,  resume  and  work  samples  to 
Human  Resources,  The  Town  Talk,  P.O.  Box 
7558,  Alexandria,  LA  71306  or  E-mail  to: 
personnel@thetowntalk.com 

STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  an  immediate 
opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Houston.  We’re  looking 
for  someone  who  understands  the 
difference  between  magazine-style 
reporting  and  the  hurried  fact-finding  of 
daily  papers.  The  ideal  candidate  will  have  a 
solid  background  in  news  and  be  able  to 
create  in-depth,  well-crafted  stories  that  ex¬ 
plore  the  issues,  events  and  personalities 
of  their  community.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Los  Angeles,  Ft. 
Lauderdale,  Cleveland,  St.  Louis,  Kansas 
City  and  Oakland.  We  offer  competitive  sal-  ; 
aries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and  clips:  ! 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
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SUBURBAN  EDITOR  &  LIFESTYLE  EDITOR 
Suburban  Editor:  The  Press-Enterprise,  a 
180,000-circulation  daily  serving  Inland 
Southern  California,  is  seeking  a  creative 
and  organized  editor  to  join  its  Metro  Desk. 
The  suburban  editor  oversees  four 
assistant  metro  editors  responsible  for  five 
local  zoned  editions  in  Riverside  County. 
The  suburban  editor,  who  also  supervises  a 
team  of  reporters  based  in  Riverside,  works 
with  the  bureau  editors  to  ensure  they  and 
their  staffs  are  spotting  trend  stories  and 
enterprise  opportunities  that  lead  to  all-zone 
or  A1  regional  stories.  This  editor  reports 
to  the  metro  editor  and  must  have  strong 
news  judgment,  line-editing  talent,  people 
skills  and  team-building  abilities.  Experience 
running  a  bureau  and  working  as  an  assign¬ 
ment  editor  required. 

Lifestyle  Editor:  The  newspaper  also  has  an 
opportunity  for  an  innovative  editor  with  a 
solid  background  in  lifestyle  issues  ranging 
from  food  and  entertainment  to  health  and 
travel.  The  lifestyle  editor  is  in  charge  of 
planning  coverage  for  Riverside  and  San 
Bernardino  counties  and  for  working  with 
the  staff  to  develop  larger  trend  pieces. 
Emphasis  is  on  ability  to  coach  reporters; 
coordinate  coverage  with  other  news  de¬ 
partments;  assign  stories/photos/graphics 
as  needed;  edit  copy;  and  assure  quality 
and  quantity  of  content.  Three  to  five  years 
of  experience  as  a  features  editor 
preferred.  Spanish  language  skills 
desirable. 

Apply  to  Ray  Griffith,  Training  Editor,  The 
Press  Enterprise,  3512  14th  Street,  River¬ 
side,  CA  92501. 


MARKETING 


DIRECTOR  OF  MARKETING 
Leading  Los  Angeles  based  entertainment 
trade  publication  has  an  immediate  opening 
for  a  Director  of  Marketing  to  manage  all 
marketing,  promotions,  and  publicity.  Es¬ 
sential  job  responsibilities  include  managing 
and  creating  copywriting  materials  and  the 
development  of  sales  and  marketing  collat¬ 
eral  to  support  the  sales  department.  Over¬ 
see  the  development  of  all  house  adver¬ 
tisements,  develop  cross  platform  opportu¬ 
nities  to  expand  the  brand,  and  work 
closely  with  the  circulation  department  to 
develop  sales  initiatives  and  marketing  ef¬ 
forts.  Oversee  all  special  events  as  well  as 
manage  all  budgetary  matters  that  involve 
Sales/Marketing  joint  initiatives.  Supervises 
a  staff  of  seven.  The  ideal  candidate 
will  have  at  least  5  years  working  in  publish¬ 
ing  and  8-10  years  of  related  marketing  ex¬ 
perience.  Must  have  strong  leadership  and 
organizational  skills,  previous  management 
experience  and  be  skilled  in  effectively  de¬ 
signing  and  writing  promotional  and  presen¬ 
tation  materials  for  the  sales  and  manage¬ 
ment  team.  Degree  in  Business  Adminis¬ 
tration,  Marketing  or  related  field  required. 
Please  submit  a  copy  of  your  resume  and  a 
cover  letter  with  salary  requirements  to; 
VNU,  Human  Resources,  5055  Wilshire  Blvd., 
Suite  600,  Los  Angeles,  CA  90036. 


PRESSROOM 


PRESS  OPERATOR 

Goss,  S.C.  press  operator  with  trimmer  ex¬ 
perience.  Sioux  Falls,  SD.  Fax  resume; 
(605)  335-6873  or  call:  (800)  843-6805 
Attn:  K.A.  Lesnar,  President 
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-HELP  WANTED- 


PRESSROOM 


PRESSROOM  MANAGER 
The  Ledger,  a  New  York  Times  newspaper 
in  central  Florida,  is  seeking  a  pressroom 
manager  to  oversee  a  $32  million  press  fa¬ 
cility  housing  two  full-sized  Goss  Colorliners 
which  have  a  combined  capacity  of 
120,000  copies  per  hour.  Candidate  would 
be  responsible  for  supervising  a  staff  of  40. 
Applicants  must  have  strong  people  and 
leadership  skills,  as  well  as  excellent  organ¬ 
izational  skills.  In-depth  knowledge  of  Color- 
liner  presses  with  a  minimum  of  5  years  ex¬ 
perience.  A  minimum  of  3  years  supervisory 
experience  in  a  press  production  environment 
is  required.  Experience  printing  a  national 
newspaper  is  strongly  desired.  Must 
be  able  to  work,  nights,  weekends  and  holi¬ 
days.  PC  Skills  required. 

Please  mail  resume  to  the  attention  of: 

Mike  Flaff,  Operations  Director,  The  Ledger 
P.O.  Box  408,  Lakeland,  FL  33802 
Or  E-mail:  mike.pfaff@theledger.com 
Visit  our  facility  at:  www.theledger.com 
Full  time  positions  offer  a  comprehensive 
flexible  benefits  package.  Medical,  prescrip¬ 
tion,  hearing,  vision,  dental  and  life  insurance 
available  at  low  cost.  Great  401(k)  retirement 
plan. 

The  Ledger  encourages  applications  from 
those  with  diverse  backgrounds.  The  Ledger 
IS  a  DRUGFREE  workplace. 

PRESSROOM  SUPEwisOR 
Small  southwest  newspaper/commercial 
print  facility  is  seeking  a  Pressroom  Super¬ 
visor  to  oversee  printing  operations.  The 
right  candidate  must  have  strong  people 
and  leadership  skills,  excellent  customer 
service  and  organizational  skills.  In-depth 
knowledge  of  printing  production  machinery 
essential,  with  emphasis  on  single  width 
presses.  The  position  offers  competitive 
salary  and  excellent  benefits  and  401(k). 
Forward  resume  and  cover  letter  to: 

Box  3021,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


PUBLISHER 

Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1 884. 


NEWS 

makes  the  difference. 


PRODUCTION/TECH 

PRODUCTION  DIRECTOR 
California's  fastest  growing  newspaper.  The 
Tribune,  a  45,000  Knight  Ridder  daily,  is 
seeking  someone  to  lead  our  60  person 
production  department.  This  position  reports 
directly  to  the  publisher  and  is  responsible  for 
pre-press,  press  and  packaging  as  well  as  our 
commercial  print  business.  Qualified  appli¬ 
cants  should  have  five  or  more  years  of  pro¬ 
gressive  newspaper  production  experience, 
including  supervisory  experience.  They 
should  possess  excellent  written  and  verbal 
communication  skills  and  the  ability  to  recruit, 
train,  evaluate  and  develop  staff.  Must  have 
demonstrated  proficiency  in  meeting  produc¬ 
tion  goals  (on-time,  quality  and  waste),  budg¬ 
et  preparation  and  workflow  coordination. 
Environmental  Health  and  Safety  experience 
a  plus.  We  are  on  the  cusp  of  a  major 
mailroom  upgrade  involving  the  acquisition 
and  installation  of  a  new  inserting  machine. 
The  Production  Director  will  lead  and  manage 
this  project.  Bachelor’s  degree  highly 
desirable.  We  are  interested  in  hearing  from 
candidates  who  crave  leadership  experiences 
and  opportunities  to  learn.  San  Luis 
Obispo  is  a  terrific  environment  in  which  to 
live  and  work.  We  offer  competitive  com¬ 
pensation  and  excellent  benefits.  Send  re¬ 
sume,  cover  letter  and  salary  requirements 
to:  The  Tribune,  Devon  Goetz,  P.  0.  Box 
112,  San  Luis  Obispo,  CA  93406-0112. 

FAX:  (805)  781-7966. 
dgoetz@thetribunenews.com 


PRODUCT  MANAGEMENT 


DIRECTOR  OF 

ADVERTISING  PRODUCT  MANAGEMENT 
Established  software  company,  seeks  a  Di¬ 
rector  of  Product  Management  with  at  least 
10  years  experience  in  working  with  news¬ 
paper  advertising  solutions.  The  ideal  candi¬ 
date  will  also  have  extensive  experience  in¬ 
stalling,  supporting,  and  preferably  design¬ 
ing,  software  applications. 

Send  cover  letter  and  resume  via  E-mail  to: 
AnnDodds2002@aol.com 
Or  call  1(877)  298-0227 
for  more  information 


SALES 


Philadelphia  Newspapers,  Inc.,  is  looking 
for  CONTRACTORS  to  operate  an  in-store 
Kiosk  program.  Ideal  company  ability  to 
hire,  train  and  retain  a  motivated  sales 
team.  Call:  (215)  854-2973. 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER/ 
SALES  DIRECTOR 

Company  falling  asleep?  I  can  put  the  fire 
back  in  the  business.  Seasoned  executive 
with  22  years  publishing  and  sales  experi¬ 
ence  in  the  newspaper  and  magazine  indus¬ 
try.  Will  work  as  employee,  consultant  or 
sweat  equity  position.  Call:  (954)  452-3371 
or  E-mail:  sunpub@bellsouth.net 


CIRCULATION 


CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 


EDITORIAL 


BUREAU  EDITOR/ 

WRITING  COACH/REPORTER 
If  you  are  looking  for  an  award-winning  editor 
who  is  known  for  his  mentoring  skills 
and  still  enjoys  reporting,  then  you  need  to 
interview  our  candidate.  After  12  years 
with  the  same  company  (including  five  pro¬ 
motions)  the  time  has  come  to  make  use  of 
these  skills.  He  is  a  man  who  enjoys  men¬ 
toring  challenges  rather  than  managing  a 
complete  newsroom.  Pay  no  fee!  His  current 
employer  is  paying  our  fee  to  outplace 
him.  Want  more  information?  Call,  write,  fax 
or  E-mail  GOOD  NEWS  at: 

GOOD  NEWS 

Suite  245  North,  Alpine  Centre 
Bettendorf,  lA  52722 
Phone:  (563)  3594877 
FAX:  (563)  359-8539 

E-mail:  greene@goodnews-searchfirm.com 


COPY  EDITOR/DESIGNER/PAGINATOR 
Seeks  position,  lngridrice@bellsouth.net 
(386)  760-9776  www.cecilandingrid.com 

EDITOR/REPORTER  with  12  years  experience 
seeks  news  spot  in  Western  U.S. 

(619)  248-1209 


NEWS  EDITOR/MANAGING  EDITOR-SPANISH 
A  seasoned  pro  with  years  of  experience  in 
some  of  the  most  prestigious  Spanish  lan¬ 
guage  publications  in  the  US.  Local  and 
world  news  as  well  as  business.  Strong 
managerial  skills  to  top.  Seeks  position  with 
a  solid  publishing  company  going  for  the 
Hispanic  market. 

E-mail:  spanjournalist@aol.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  SI 3.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 

FEATURES  AVAILABLE 

line  rates:  12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $61.00  per  week  in 
addition  to  black  and  white  display 
rates  Frequency  discounts.  For  both 
line  and  display  ads.  run  two  or  more 
weeks  and  enjoy  big  discounts  Blind 
boxes:  $25.00  per  insertion;  counts 
as  two  lines  of  copy.  The  identity  of 
box  holders  cannot  be  revealed. 
Readers  are  advised  not  to  send 
samples  when  replying  to  blind  box 
ads;  we  are  not  responsible  for  the 
recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  monday  issue  date 


CALL  MICHELE  GOLDEN  AT 
(646)  654-3304 


TOLL  FREE:  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MCHELE  MACMAHON 
( HW  -  CENTRAL  +  WESTERN  U5.) 

mmacmahor  @editorandpubhshef.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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kidnapping  in  Central  America.  He 
witnessed  students  being  massacred  by  the 
military  in  Ecuador,  and  peasants  being 
killed  en  masse  in  El  Salvador.  But,  as  with 
Watts,  the  World  Trade  Center  has  taken  a 
toll  on  him  far  surpassing  anything  else. 
Arellano  was  trapped  in  the  dust  clouds  and 
debris  after  both  towers fell.  Amazingly, 
Arellano  escaped  with  only  an  injured  leg. 
When  he  returned  to  the  Post,  his  son,  who 
works  for  the  paper  as  a  photo  editor,  sent 
him  to  Bellevue  Hospital  to  get  stitched  up. 
In  the  weeks following,  he  couldn’t  stop 
coughing.  Despite  his  injury,  Arellano 
walked  down  to  Ground  Zero  each  day  to 
shoot  photos.  He  began  obsessively  reliving 
that  murderous  morning. 

I  heard  the  crashes  of  people  jumping. 

It’s  still  in  my  mind.  I  prayed: 
“Give  them  wings.  Don’t  let  them 
hit  the  ground.”  But  God  was 
busy.  There  were  thousands  of 
people  praying  to  him  to  save 
them.  After  that,  I  cried  day  and 
PIl^H  night,  day  and  night.  It’s  always  in 
my  mind.  A  tape:  finish  and 
rewind,  finish  and  rewind.  There’s 
nothing  I  can  do.  Day  and  night.  I 
wake  up  and  thank  God  I’m  alive. 

I  try  to  take  advantage  of  every 
PII  second  I’m  alive. 

After  three  weeks,  I  called  some 
^  ^  photographers  and  asked  if  they’d 
-?  ■  pictures  in  my  gallery  to  sell 

•>.  ^  ■  and  raise  money  for  widows  of 

firemen  and  cops.  We  have  22 
Iter  Zoe  photographers.  We’ve  given 

already  $27,000.  Next  Monday, 
we’re  giving  another  $23,000. 1  work  full 
time  for  the  paper.  After  I  finish  at  the 
paper,  I  come  here  [to  his  gallery  on  East 
Ninth  Street].  The  Library  of  Congress 
bought  130  pictures.  The  curator  said  it’s 
the  best  exhibit  of  9/11.  Day  and  night, 
people  come  and  ciy  and  cry.  A  lady 
recognized  her  husband  in  a  window  on 
the  102nd  floor.  Another  lady  recognized 
her  son  jumping.  She  was  here  crying 
two  hours.  I  took  a  photo  of  13  firemen. 
After  two  months,  we  found  out  all  13 
died.  We  gave  their  family  and  ftiends 
copies  of  that  picture. 

I’m  very  emotional  now.  I  talk  and  then  I 
start  ciying.  I  have  to  go  inside,  because  I 
don’t  want  people  to  see  me  crying.  I’m  sure 
it  will  be  for  the  rest  of  my  life.  You  just 
have  to  keep  living,  but  nothing  is  secure 
now.  If  that  can  happen  to  the  United 
States,  nobody  is  safe.  11 


the  best  work  those  individuals  and 
publications  have  ever  done.  But  we  always 
have  a  tendency  to  pump  it  up  a  little  when 
we  don’t  have  any  news  —  the  highly 
speculative  pieces,  a  tendency  to  write 
stories  we  have  pieces  of  but  not  all  of 


{continued  from  page  16}  former  Royal 

Marines.  This  was  shortly  after  Danny 
Pearl.  It’s  a  course  to  make  journalists  more 
aware  of  their  surroundings.  It  deals  with 
booby  traps,  ordnance,  and  first  aid  —  even 
how  to  keep  yourself  alive  in  a  minefield. 

I  went  to  a  campaign  rally  on  the  Upper 
West  Side  at  the  72nd  Street  subway.  I  saw 
a  boom-box  radio  and  a  homeless  guy.  As 
the  morning  wore  on,  the  guy  left  and  the 
boom  box  stayed.  I  told  police.  They  shut 
the  subway  down  and  brought  in  people  in 
moonsuits.  They  took  X-rays.  Finally  ham¬ 
mered  it  apart.  It  was  just  a  boom  box.  But 
I’ve  become  aware  of  what  could  happen. 

It  hasn’t  changed  my  job,  or  how  I  do  it 
every  day.  I  spent  weeks  after  the  World 
Trade  Center  at  the  stock  exchange.  I  had 
to  go  through  the  National  Guard 
checkpoints,  but  that  was  my  job. 

I’m  not  going  to  live  on  a  farm  in 
the  Midwest  to  escape  terrorists. 

You  can’t  live  your  life  that  way. 


Richard  Pyle  Reporter 

The  Associated  Press 
Pyle  is  a  battle-tested  correspondent,  but  the 
attack  on  New  York  has  been,  for  him,  the 
hardest  of  all  these  events  to  comprehend. 

This  story  has  been  filled  with  superlative 
things.  I’ve  covered  six  wars  beginning  with 
Vietnam,  and  I  never  saw  anything  as  diffi¬ 
cult  to  compute  mentally.  It  was  so  close  at 
hand  and  unexpected  and  such  an  unbe¬ 
lievable  thing  to  witness.  The  only  thing  I 


Bolivar  Arellano 

Photographer,  New  York  Post 
Like  Susan  Watts,  Arellano  survived  a 


David  Handschuh  was  interviewed  by 
DaveAstor. 
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For  ‘E&P,’  9/11  was  a  local  story 


BY  GREG  MITCHELL 

NE  DAY  LAST  WEEK,  A  FEW  EdP 
staffers  took  a  lunchtime  stroll 
down  Ninth  Street,  past  the 
natural-food  shops,  the  Starbucks,  and 
the  chic  junk  stores,  looking  for  a  photo 
gallery  somewhat  out  of  place  in  the 
trendy  East  Village.  Surely  this  is  the 
only  storefront  on  the  street  with  9/11 
memorabilia  in  its  window  —  and 
the  only  one  visited  in  recent 
months  by  both  Janeane  Garofalo 
and  Sarah  “Fergie”  Ferguson. 

It’s  a  gallery  run  hy  New  York  Post 
photographer  Bolivar  Arellano,  who 
is  featured  on  page  24  of  this  issue. 

You  pay  $2  at  the  door  and  step  into 
a  small  room  where  nearly  every 
inch  of  wall  space  is  covered  with 
pictures  taken  on  Sept.  11  by 
newspaper  photographers.  All  but 
two  of  the  photos  (showing  a 
severed  hand  and  a  mangled  body) 
are  for  sale,  helping  the  operation  to 
.  net  more  than  $50,000  for  families 

i  of  9/11  victims. 

I  Many  of  the  images  still  have  the 

power  to  transport  you  to  that  day 
far  better  than  any  prose,  each 
worth  more  than  the  usual  thou¬ 
sand  words.  As  a  media-saturated 
American,  you  think  that  you’ve 
seen  them  all,  and  then  you  notice 
a  photo  (taken  by  Arellano  himself) 
of  a  World  Trade  Center  “jumper” 
nearing  the  end  of  his  fall,  not  like 
so  many  others  —  with  arms 
extended,  as  if  trying  to  fly  —  but 
with  his  arms  wrapped  tightly 
around  his  chest,  head  bowed,  as  if 
in  prayer,  calmly  awaiting  his  fate. 

Elsewhere  in  the  gallery,  we  found, 
among  other  objects,  the  shoes  worn  by 
New  York  Daily  News  photographer 
David  Handschuh  that  day,  still  coated 
with  thick  WTC  dust,  as  well  as  a  picture 
of  a  Raggedy  Ann  doll  at  Ground  Zero  — 

!  next  to  the  doll  itself. 

1  Then  we  walked,  a  little  shaken,  back 

!  to  our  office.  Like  others  in  the  VNU  edi¬ 
torial  edifice,  we  work  closer  to  Ground 
Zero  than  nearly  any  other  magazine 
staffers  in  New  York,  and  perhaps  that’s 
why  we  have  brought  a  special  passion  to 
our  post-9/11  coverage  the  past  year. 

Every  weekday  morning,  when  I  finish 


my  commute  by  exiting  the  subway  at 
Astor  Place,  nothing  but  empty  sky 
greets  me  looking  south  down  Lafayette 
Street.  Until  a  year  ago,  I  saw  something 
quite  different  filling  much  of  the  same 
sky:  the  twin  totems  of  the  World  Trade 
Center,  welcoming  me  above  ground 
in  Manhattan. 

Compared  with  the  stories  you  may 


have  read  earlier  in  this  issue,  my  own 
Sept.  11  story  pales,  but  it  informs  every¬ 
thing  I  write  and  feel  about  the  tragedy. 
That  morning,  I  was  midway  to  Grand 
Central  Terminal  on  a  train  when  the 
conductor  came  on  the  pubhc-address 
system  and  said,  “A  plane  has  just  hit  the 
World  Trade  Center.”  And,  siu^  enough, 
straight  down  the  Hudson,  there  was  one 
of  the  Twin  Towers  smoking.  ’Then,  a  few 
minutes  later,  pulling  into  Grand  Central, 
came  another  announcement:  “You’re  not 
going  to  believe  this,  folks,  but  a  plane  has 
just  hit  the  other  tower.” 

My  first  thought  was:  “What  floor  does 
Jon  Albert  work  on?”  I  recalled  it  as  being 


horrendously  high.  I  had  just  talked  with 
my  fnend  the  previous  night  He  was  a 
board  member  of  the  local  Little  League, 

I  was  a  manager.  I  had  coached  his  son 
for  several  years,  and  wrote  about  Jon 
and  his  boy  in  a  recent  book. 

Only  much  later,  when  I  learned  the 
flight  paths  of  the  two  jetliners,  did  I  real¬ 
ize  that  as  I  was  training  along  the  river, 
the  hijacked  planes  were  speeding 
directly  overhead.  Nearing  the  city,  I 
might  have  even  heard  one  of  them. 

After  arriving,  I  spent  the  next 
three  hours  trying  to  reach  our  office, 
more  than  30  blocks  south.  I  took  a 
cab  for  a  few  blocks,  then  traffic 
stopped.  I  walked  back  to  Grand 
Central  thinking  the  subways  might 
be  running  again.  They  weren’t,  and 
Grand  Central  had  been  evacuated. 
Like  other  New  Yorkers,  I  sta^ered 
aroimd  in  a  daze  for  an  hour.  Then  I 
trudged  to  the  office.  As  I  got  below 
14th  Street,  I  could  see  the  mountain 
of  deadly  smoke  covering  that  patch 
of  blue  sky  that  once  embraced  the 
towers.  I  was  a  veteran  of  ground 
zeroes,  having  spent  a  lot  of  time  in 
Hiroshima  and  Nagasaki,  but  this 
was  here,  this  was  now.  Swirls  of 
acrid  dust  blew  in  my  face  — 
pulverized  concrete  and  (I 
imagined)  human  residue. 

Well,  I  reached  the  office,  some¬ 
how  got  home  that  night,  could  not 
return  the  next  day  as  everything 
south  of  14th  Street  was  sealed  off, 
but  dodged  the  police  lines  on 
Thursday  to  help  get  the  issue  out, 
on  time:  a  small  miracle.  To  do  it,  we 
had  to  ignore  the  distm-bing  smells  from 
outside  that  often  filtered  through  our 
ventilation  system.  Our  first  cover  was  all 
black  with  “September  11, 2001”  in  white 
type.  My  fnend  Jon  Albert  still  hadn’t 
come  home.  The  following  week,  we 
ran  on  the  cover  a  picture  of  Aris 
Economopoulos,  a  photographer  for  The 
Star-Ledger  in  Newark,  N  J.,  barely 
escaping  the  ruins  of  Ground  Zero,  still 
clutching  his  camera.  Now,  nearly  a  year 
later,  we  dedicate  this  week’s  issue  to  all 
the  Jon  Alberts  of  9/11  —  and  the 
courageous  journalists  who  have  made 
us  feel  and  imderstand  what  happened  to 
him  and  nearly  3,000  others  that  day.  11 


E&P  salutes  the  journalists,  such  as  Bolivar  Arellano, 
who  helped  us  comprehend  what  was  lost  Sept.  11. 
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During  a  busy  summer,  press-control  vendors  reshape  their  firms 


BY  MARK  FITZGERALD 

CHICAGO 


was  inspired  by  Hjirland  Simon’s  partner¬ 
ship  with  Managing  Editor  Inc.  in  the 
United  States.  Managing  Director  Peter 
Cox  said:  “We  believe  that  by  using  our 
considerable  expertise  in  developing 
automation  and  production-management 
software,  we  will  be  able  to  build  a 
significant  software-systems  business  to 
run  alongside  our  traditional  press- 
controls  company. ...  We  expect  soon  to 
be  appointing  more  partners  and  adding 
further  products  to  our  OEM  [original 
equipment  manufacturer]  portfolio.” 

PrimaSolve  will  be  headed  by  Sales 
Director  Mike  Calvert,  who  joined  Harland 
Simon  last  year  as  business-development 
director  and  who  has  been  managing 
director  of  Hju'land  Simon  ICS. 

Another  controls  maker  that  has  been 
active  recently  is  QTI,  Sussex,  Wis.,  which 
introduced  its  RGS  Vector  register-control 
system  to  the  newspaper  market  this 
summer  and  will  show  it  off  next  month 
to  commercial  printers  at  the  Graph  Expo 
show  here.  QTI  says  the  RGS 
Vector  is  the  fastest  registration 
system  available. 

The  system  uses  a  charge- 
»  coupled-device  matrix  camera 

^  BT  that  can  take  30  “captures”  of 

registration  per  second  while  the 
web  is  running  as  fast  as  3,500 
I  feet  per  minute.  The  camera  can 

’  be  preset  with  information  from 

president  .,  .  , 

the  press  controls. 

OTI’s  top  leadership  changed  after  the 
July  29  drowning  of  Harry  V.  Quadracci, 
president  and  founder  of  QTI’s  parent 
firm,  Quad/Graphics.  Brother  Tom 
Quadracci  became  Quad/Graphics  CEO 
and  president,  and  he  was  succeeded  as 
QTI  president  by  Sales  Vice  President  Karl 
Fritchen,  a  17-year  company  veteran.  i 


Think  of  newspaper  manufacturing  as  golf: 

Like  drivers,  printing  presses  and  packaging  equip¬ 
ment  are  for  show;  like  putters,  control  and  produc¬ 
tion-management  systems  are  for  dough. 

Presses,  conveyors,  stackers,  and  bundle  distributors 
move  product  fast.  Control  and  production-management  systems 
ensure  that  press  setup,  inking,  color  registration,  imposition, 

zoning,  and  numerous  other  factors  I  such  as  its  Prima  (Printing  Industry 

conspire  to  ensure  that  emerging  copies  |  Management  and  Automation)  controls, 
attract  readers  and  advertisers  while  I  But  the  Bletchley,  England-based  company 

minimizing  waste  and  downtime.  j  continues  to  be  seen  by  many  in  America 

TheArizoiia  Republic  in  Phoenix,  for  \  as,  well,  a  Bletchley,  England-based  firm, 
instance,  credits  an  upgrade  of  controls  on  |  “We  want  to  stress  our  commitment  to 

two  Goss  Metroliner  presses  and  a  Goss  the  North  American  market,”  said  A.  Jan 

Headliner  Offset  for  improving  quality  and  Gribowicz,  director  of  Harland  Simon’s 

reducing  waste  at  its  Mesa  plant.  Two  years  Bethel  Park,  Pa.,  regional  office.  With  220 
ago,  the  paper  began  installing  Allen-  i  installed  systems  in  this  country,  the  com- 

Bradley’s  PrintLogix,  a  control  system  that  i  pany  maintains  its  U.S.  headquarters  in 
uses  PC  hardware  and  Windows  NT-based  |  Oak  Brook,  Ill.  “It  isn’t  like  we’re  dipping  a 
software.  Printed  waste  has  decreased  10%,  |  toe  into  this  [American]  market,”  added 
and  ink  densities  on  the  three  presses  has  j  Doug  Mace,  deputy  managing  director  at 
increased  5%,  the  paper  said.  Harland  Simon’s  Bletchley  HQ.  J 

For  years  now,  newspapers  have  insisted  “We’re  strongly  committed.”  - 

on  mixing  and  matching  control  systems  Harland  Simon’s  most  recent 

with  their  press  purchases,  only  sometimes  product,  launched  this  summer,  4 

accepting  a  press  maker’s  own  controls.  is  the  Prima  6000  press-control 
While  that  opened  big  markets  to  special-  console  with  a  new  ergonomic  "■ 

ists  in  control  systems,  it  also  pushed  them  design  that  combines  a  European 

into  periodic  reorganizations  to  serve  ever-  sense  of  design  with  the  rock-  ^S|l 

more-demanding  newspaper  customers.  solid  feel  American  production  B"  i 

Certainly  that’s  been  the  case  of  late  for  workers  demand  for  anything 
some  controls  vendors.  Harland  Simon  has  i  that  gets  close  to  their  presses.  * 

been  tbe  most  active.  It  began  the  summer  j  Using  PC  and  touch-screen  technology, 
making  a  big  push  into  North  America.  Of  j  dual  monitors  permit  papers  to  let  even 
course,  Harland  Simon  is  hardly  a  stranger  j  operators  see  totalizing  and  other  manage- 
on  this  side  of  the  Atlantic.  Recent  cus-  |  ment  reports  live  during  production, 

tomers  include  the  New  York  Post,  Chicago  \  A  few  weeks  later,  Harland  Simon 

Sun-Times,  The  New  York  Times,  and  The  j  followed  up  that  initiative  by  launching  a 
Wall  Street  Journal's  17  print  sites.  U.S.  I  stand-alone  company  to  develop  software 

papers  also  know  Harland  Simon  systems  i  products.  The  new  company,  PrimaSolve, 
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Newspaper  Photos  of  the  Year 


Enter  EDITOR  £!^PUBLISHER’S  annual  Newspaper  Photos  of  the  Year 
competition  for  a  chance  to  win  $500. 

A  gallery  of  the  best  feature,  news  and  sports  photos  will  appear  in  our  special  October  28th  issue 
and  will  be  posted  on  editorandpublisher.com  for  a  full  year.  One  photo  will  be  selected  as  Photo  of  the  Year, 
and  the  photographer  will  receive  a  $500  grand  prize.  Winning  entries  and  honorable  mentions  will  also  be  exhibited 
at  the  PHOTO  DISTRICT  NEWS  PHOTO  EXPO,  October  3lst-November  2nd  in  New  York  City. 
Anticipated  attendance  at  the  expo  is  25.000-  You  may  submit  any  photographs  that  have  been  published  in  your 
newspaper  or  on  your  paper’s  web  site  since  October  1st,  2001. 

Please  go  to  www.editorandpublisher.com  for  further  details,  including  the  Call  for  Entries  form. 
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Arab-American  voice  rarely  heard  in  the  mainstream  press 


BY  DAVE  ASTOR 


make  up  your  own  mind.” 

He  praised  the  Herald  —  which  also 
recently  launched  a  Middle  East  column  by 
American  .Jewish  Committee  executive 
Chaya  Gil  —  for  having  such  a  balance. 

Herald  Assistant  Managing  Editor  Jim 
Slusher,  who  found  Hanania  and  Gil,  said: 
“When  [syndicated]  columnists  write  about 
the  Mideast,  almost  none  write  from  the 
Arab  point  of  view.”  He  added  that 
Hanania,  49,  “makes  you  think  —  and  his 
newspaper  background  is  very  evident.” 


Uncle  of  9/11  victim  reflects 

This  spring,  Kansas  City  (Mo.)  favorite  people  on 

Star  columnist  Bill  Tammeus  the  planet,”  said 

wrote  about  the  birth  of  his  Tammeus)  may  have 


This  spring,  Kansas  City  (Mo.) 
Star  columnist  Bill  Tammeus 
wrote  about  the  birth  of  his 
nephew’s  son,  but  his  nephew  never  saw 
the  piece  or  his  baby.  That’s  because 
Karleton  Fyfe  died  in  the  first  plane  that 
hit  the  World  Trade  Center,  two  days 
after  learning  his  wife  was  pregnant. 

Tammeus  has  written  about  Sept.  11- 
related  topics  both  as  a  bereaved  uncle 
and  as  a  more  objective  commentator.  He 
also  traveled  to  Egypt,  Saudi  Arabia,  and 
Uzbekistan  to  better  understand  peaceful 


favorite  people  on  | 

the  planet,”  said  i 

Tammeus)  may  have 
even  affected  non- 
9/11  pieces.  “Perhaps 
it  has  made  me  a 
little  more  realistic 
about  things  —  KC.  Star  and  KRT 

though  I’ve  never  writer  Bill  Tammeus 
been  a  Pollyanna  —  and  a  little  more 
sensitive  to  other  people’s  losses,”  he  said. 

On  Sept.  11,  Tammeus  will  talk  at  two 
community  services,  and  see  an  editorial 


and  militant  Islam,  resulting  in  a  summer  and  a  column  of  his  in  the  Star.  The 


series  of  Star  columns  and  stories 
distributed  by  his  syndicator,  Knight 
Ridder/Tribune  Information  Services. 
The  death  of  Karleton  (“one  of  my 


column  will  say  families  can  get  over  a 
death  to  an  extent,  but  the  loss  is  always 
there.  And  families  such  as  Karleton’s  are 
forever  “restructured.”  —  DaveAstor 


Midwest  columnist  Ray  Hanania  is  giving 
readers  a  take  on  the  Mideast  not  often  seen  in 
general-interest  newspapers. 

Hanania,  a  Palestinian  American  who  recently 
began  a  column  for  the  Daily  Herald  in  Arling¬ 
ton  Heights,  Ill.,  said  papers  running  only  pro-Israel  commentary  are 
“somewhat  disrespectful  to  readers.  They’re  saying,  ‘We  know  what’s 
good  for  you.’  A  newspaper  should  present  a  good  balance  and  let  you 

make  up  your  owu  mind.”  Hanania,  a  Christian  married  to  a  Jew, 

He  praised  the  Herald  —  which  also  was  a  political  writer  at  the  Chicago 

recently  launched  a  Middle  East  column  by  Sun-Times  and  the  Daily  Southtoum 
American  Jewish  Committee  executive  in  Tinley  Park,  Ill.  “One  lesson  I  learned  as 

Chaya  Gil  —  for  having  such  a  balance.  a  journalist  is  that  it’s  not  enough  to  have 

Herald  Assistant  Managing  Editor  Jim  |  an  opinion  to  get  published  —  it  has  to  be 

Slusher,  who  found  Hanania  and  Gil,  said:  I  an  informed  opinion,”  said  Hanania,  who 
“When  [syndicated]  columnists  write  about  writes  his  Herald  column  on  a  freelance 
the  Mideast,  almost  none  write  from  the  basis  and  self-syndicates  to  other  U.S.  daily 

Arab  point  of  view.”  He  added  that  newspapers,  as  well  as  Arab-American  and 

Hanania,  49,  “makes  you  think  —  and  his  Middle  Eastern  papers, 
newspaper  background  is  very  evident.”  But  he’s  also  a  stand-up  comic  who  was 


scheduled  to 
perform  at 
Zanies  in 
Chicago  last 
week  before 
Jackie  Mason’s 
manager  said 
the  Jewish 
comedian 
!  wouldn’t  feel 
comfortable 
appearing  with 
a  Palestinian- 
Ray  Hanania  freelances  for  American 
the  Daily  Herald  in  Illinois. 

opening  act. 

Hanania’s  weekly  column  gets  a  lot  of 
reaction,  about  equally  pro  and  con.  He 
said  many  readers  are  curious  to  hear  an 
Arab-American  point  of  view,  though  the 
native  Chicagoan  did  recall  one  World  War 
II  veteran  angry  with  his  writing  until  he 
learned  Hanania  was  in  the  U.S.  Ar  Force 
during  the  Vietnam  War. 

For  his  Sept.  11-week  column,  Hanania 
plans  to  write  about  some  of  the  14 
innocent  Americans  —  of  Aab  descent  or 
“Middle  Eastern”  appearance  —  killed  in 
the  United  States  in  post-9/11  hate  crimes. 

Hanania  (http://www.hanania.com) 
takes  a  serious  approach  in  his  feature.  But 
the  author  of  four  books  might  eventually 
like  to  do  a  humor  column.  He’d  also  like  to 
write  serious  pieces  about  A  ab  Americans 
—  a  diverse  group  in  terms  of  politics, 
religion,  and  more,  according  to  Hanania. 
He  said  there  are  more  than  3  million  Aab 
Americans  and  11  million  Muslims  (Aab 
and  non-Arab)  in  the  United  States.  11 

et  cetera  . . . 

UNIVERSAL  Press  Syndicate  launched 
a  Web  site  that  enables  newsletter 
editors,  book  publishers,  the 
general  public,  and  others  to  search  for 
comics  and  editorial  cartoons.  The  site 
(http://www.amureprints.com)  includes 
thousands  of  cartoons  searchable  by 
keyword  or  topic.  Visitors  can  get  an 
immediate  price  quote,  and  the  art  can 
be  delivered  electronically.  ...  Therese 
Borchard,  31,  is  syndicating  “Therese’s 
Pieces  of  Advice:  A  Gen  X  Hotline.”  It  runs 
in  nine  papers,  and  recently  finished  a 
close  second  in  an  advice-column  poll  by 
The  Sun  in  Baltimore.  (First  was  “Dear 
Abby"  of  Universal.)  The  Maryland 
resident  (borchard(Six.netcom.com)  is  an 
author  who  has  written  for  various  papers. 
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National  ROP  Index 
YTD  0%,  JUN  9% 

National  ROP  (Run-of-Press) 
Index  ad  linage  in  June  was 
boosted  a  bit  by  the  fact  the 
month  had  five  Sundays  this 
year  and  only  four  last  year  (the 
“Supra-Sunday  Effect”).  Compar¬ 
atively,  the  best  at  delivering  the 
dollars  were  the  Auto  Dealer 
Associations,  Mail  Order,  and 
Airlines  categories,  and  the  worst 
were  the  Computers  &  Software, 
Government/Political,  and  Food 
&  Household  categories. 


Airlines 

Auto  Dealer  Associations 

Banks/Credit  Cards 

Computers  &  Software 

Corporate/Office/Other 
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Books  &  Stationery  Stores  9%  17% 


Computer  Stores 


Department  Stores 


Drug  Stwes 
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Preprinted  Insert  Index 
YTD  5%,  JUN  26% 

Woo-Aoo!  Even  Homer  Simpson 
could  figure  out  that  June’s 
“Supra-Sunday  Effect”  would  have  its 
greatest  impact  on  the  Preprinted  Insert 
Index.  Still,  on  a  comparative  basis,  the 
month's  ad-linage  numbers  for  the 
Computer  Stores,  Building  Materials, 
and  Consumer  Electronics  categories 
were  looking,  almost  in  the  words  of  Ned 
Flanders,  “High-diddly-ho,  neighbor!” 
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Display  Classified  ROP 
Index  YTD  0%,  JUN  6% 

Aided  by  the  “Supra-Sunday  Effect” 
in  June,  the  Display  Classified  ROP 
Index  was  flat  for  the  first  half  of  2002, 
its  best  year-to-date  standing  in  this 
millennium.  For  the  month,  even  the 
Recruitment  category  showed  signs  of 
life  —  relatively  speaking. 
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iTH  June  having 

1  Competitive  Media  Reporting 

Rising  for  the  month  were 

the  retail  index,  5%.  For  the 

five  Sundays  this 

newspaper  advertising  indices 

the  insert  index,  26%;  the 

first  half,  inserts  were  up  5%; 

W  w  year  and  only  four 

are  a  welcome  sight  for  an  ad 

national  index,  9%;  and  the 

classified  and  national  were 

last  year,  the  monthly  EaP/ 

director’s  sore  eyes. 

classified  index,  6%.  Falling  was 

flat;  and  retail  was  down  6%. 
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Ethics  Comer 

NO  TIME  TO  ME? 

‘The  Wall  Street  Journal’:  Surefooted  in  the  unsure  post-9/11  age 

IT  IS  HARD  TO  KEEP  PERSPECTIVE  DURING  WARTIME. 

Military  planes  arrive  with  the  bodies  of  men  and  women 
who  sacrificed  their  lives  for  those  they  leave  behind.  The 
line  between  the  ethical  and  the  unethical  is  blurred  when 
you  have  a  story  that  could  result  in  the  death  of  thousands. 
Paul  E.  Steiger,  managing  editor  of  The  Wall  Street  Journal, 
recently  returned  to  his  World  Financial  Center  office,  which  he 
was  forced  to  leave  after  the  fall  of  New  York’s  World  Trade  Center 
last  Sept.  11.  From  experience,  he  knows  how  tough  it  is  to  make 
the  correct  call  on  stories  affecting  the  well-being  of  U.S.  soldiers. 


During  the  Gulf  War,  one  of  his 
reporters  learned  the  name  of  a 
manufacturer  that  produced  equipment 
for  Saddam  Hussein’s  radar  system.  It 
was  something  editors  love  to  include  in 
their  stories.  Still,  Steiger  killed  it.  “The 
Pentagon  told  us  that  if  we  disclosed  that 
information,  then  the  Iraqis 
would  know  which  way  our 
planes  were  heading,”  he 
recalled.  He  and  his  editors 
debated  using  that  nugget  be¬ 
fore  deciding  to  pull  it.  “That  is 
the  only  time  I  have  ever  kept 
anything  out  of  the  paper,”  he 
said.  “If  you  know  something, 
you  use  it  99%  of  the  time.” 

The  next  time  Steiger  had 
that  kind  of  decision  to  make 
was  last  December  when  two  of  his 
reporters  in  Kabul,  Afghanistan,  bought  a 
used  laptop  computer  that  turned  out  to 
have  a  hard  drive  bursting  with  informa¬ 
tion  about  the  al-Qaida  terrorist  network. 

New  York  was  reeling  from  Sept.  11. 
The  toll  of  the  dead  and  missing  was 
scrolled  across  the  bottom  of  TV  all-news 
channels  every  day.  There  were  reports 
about  a  possible  second  strike.  “Some  of 
those  computer  files  were  coded.  Some 
were  in  Arabic,”  Steiger  said.  “We  weren’t 


sure  that  there  would  be  plans  in  there 
for  another  9/11.”  Steiger  felt  he  needed 
the  expertise  of  American  intelligence 
agents  to  fill  in  the  holes.  It  was  the  only 
way  to  learn  what  other  secrets  were 
stored  in  the  laptop  his  writers  bought 
for  $1,100.  So  the  Journal  shared  the 

computer  files  with  the  spooks 
—  and  then  published  a  stoiy 
about  what  it  did. 

“It  was  an  extraordinary 
case,”  Steiger  said.  “Turning 
over  those  al-Qaida  files  was 
not  something  that  we  did 
lightly.  We  wanted  to  assure 
ourselves  that  what  we  had 
was  real.  If  we  had  not  given 
them  the  files,  if  we  had  kept 
our  mouths  shut,  if  we  had 
kept  that  material  to  ourselves  and 
j  something  happened,  then  John  Bussey 
I  [the  Journal's  foreign  editor]  and  I  could 
j  never  look  each  other  in  the  eye  again.” 

The  Wall  Street  Journal's  intelligence 
consultation  is  still  being  debated.  Some 
media  critics  scorched  the  paper  for 
I  cooperating  with  the  feds.  The  most 
emotional  outburst  came  from  James 
C.  Goodale,  the  New  York  Times  Co.’s 
former  vice  chairman  and  general  counsel. 
Goodale  told  the  Columbia  Journalism 


Review  in  its  July/ August  issue  that 
Steiger  should  have  handed  over  the 
computer  without  publishing  a  story 
about  it  if  he  was  intent  simply  on 
pre-empting  another  terrorist  attack. 

But  doing  so  would  have  turned  the 
Journal's  reporters  into  secret  agents  with 
press  cards.  That  kind  of  decision,  right  or 
wrong,  has  to  be  made  out  in  the  open. 

Goodale  has  one  more  devastating 
theory.  He  has  wondered  whether 
the  Journal's  disclosure  about  its 
involvement  with  American  intelligence 
might  have  prompted  the  kidnapping  of 
Daniel  Pearl  the  following  week.  Not  too 
far-fetched  —  considering  the  fact  that 
places  such  as  Pakistan  are  filled  with 
journalists  who  hold  down  lucrative  side 
jobs  as  government  spies. 

Goodale,  a  past  chairman  of  the 
Committee  to  Protect  Journalists  (CPJ), 
knows  that  people  in  many  countries, 
especially  in  the  Middle  East,  believe  that 
American  journalists  are  adjuncts  of  the 
CIA.  CPJ  believes  that  this  perception 
endangers  all  journalists. 

“It  is  not  easy  these  days  to  establish 
sources  in  places  like  Pakistan,”  said 
Frank  Smyth,  CPJ’s  representative  in 
Washington.  “It  is  important  that  the 
press  can  go  to  places  to  find  out  what 
people  are  thinking.  What  the  WSJ  did 
makes  having  an  American  passport  a 
danger  for  all  of  us.” 

Smyth  understands  the  rationale  that 
motivated  Steiger.  “We  always  see  things 
from  an  American  point  of  view,”  he  said. 
“To  be  honest,  no  one  is  neutral  on  9/H.” 

Every  journalist  is  haunted  by  the 
videos  of  people  jumping  from  the  World 
Trade  Center,  of  families  waiting  for  word 
about  missing  relatives,  of  cops  and  fire¬ 
fighters  sifting  through  the  smoky  rubble 
with  the  hope  of  finding  lost  comrades. 

No  one  has  felt  it  more  than  in  New 
York.  Its  firehouses  and  police-precinct 
headquarters  are  covered  with  photos 
and  poignant  tributes  to  the  hundreds 
of  colleagues  who  died  in  the  Sept.  11 
holocaust.  Amid  all  this  suffering, 
journalists  have  to  be  careful. 

“We  must  not  be  agents  of  government,” 
said  Journal’s  Steiger.  “We  are 
journalists.  We  must  always  be  able  to 
get  at  the  truth.  Jingoism  in  the  long  run 
is  not  useful.”  11 
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